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I.

INTRODUCTLON

This report will outline the general procedure for conducting the economic
impact component of the total Copper/Nickel research effort in the state of
Minnesota. These procedures will reiate to the data requirements, question-
naire format, interview procedures, and sample sizes required to maximize the
accuracy and efficiency of the proposed models (see report mno. 2 in this series).

In arriving at these procedures, members of the research team draw on the
following experiences: (1) previous work on data collection sponsored by the
Arrowhead Regional Development Commission for a Duluth/Superior economic base~~
input/output model; (2) previous work in Northeast Minnesota (Itasca County) by
J.M. Hughes, dealing gpecifically with the Forestry Industry;l (3) previous work
on the Forestry industry under the sponsorship of the U.S. Forest Service; (4)

a recent trip to Washington, D.C. to confer with officials within the Departments
of Commerce, Agriculture and with officials in the Bureau of Mines concerning
possible sources of secondary inforﬁation; and (5) various work projects dealing
with household surveys.

Direct adaptation of questionnaire, interview procedures, and model con-
struction will be made from the listed experiences. These procedures are ex-
pected to be flexible enough, however, to-pérmit variations during the inter-
view process itself on the basis of new experiences and advice provided by
experts and local respondents.

The interviéws will take place during the summer months, 1977. 1In order
to maximize the use of available secondary information, particularly from the
Federal Government, the year 1976 will.be used for the industry survey. The
tourism/household survey will relate to the year of the survey, i.e., 1977.

Since the primary concern of the industry survey is for coeffecient values
that can be applied to appropriate control totals, the use of two years in the

manner specified sbould pose no problems in terms of model reliability.
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This report will be divided into three distinct sections in addition to
the Introduction. The first will summarize the work requirements for the firm
interviews, the second will summarize the required efforts for the household

survey, and the last will summarize the procedure for the tourist survey.
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FIRM SURVEY

It ds very difficult to compiie an accurate listing of firms within
a geographic area that is as rural as the one here being analyied. Farms,
for example, rarely list themselves under any specific firm heading in any
directory, but rather, they appear as the name of a particular individual
that resides at a specified box or rural route number. Recognizing their
potential problems, the research team used multiple sources, such as tele-
phone books, Chamber of Commerce sources, telephone calls to individuals in
the area, and professional organizations to obtain a first approximation of
the dispersement of firm types throughout the area.

Table T presents a summary of the number of firms in the Ely Market Axea
obtained from the sources listed above. The industry categories that were
chosen are based on the classifications presented by Jay Hughes in his earlier
research effort. The researcﬁ team also has (but will ﬁot present in this

report) the names and addresses of these firms for eventual use in the inter-

view process. The industrial sectors presented were adapted from the input/

output table of the Jay Hughes report‘ZSee Appendix IT).

The standard procedure for an input/output effort of this type is to
oﬁtain good control totals, by industry, in ter&s of their level of output
(in dollar terms). The coefficients of indﬁstry interactions are then sum-
marized on the basis of survey information, usually involving a sample of
the total numbers of.firms‘in the reéion being studies. The control totals
cone from a variety of sources, but usually they are obtained from secoﬁdary

data published state and federal govermmental agencies.

The state »nd federal govermment sources mentloned above are rarely

published below the county level.a The Minnesota State Department of Man-

ower Services hns limited information on covered employmznt that will be
!
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utilized, where possible, for these control possibilities. Finally, Minne-—
sota State revenue information, tax information, and output information will
be utilized, particularly in constructing the household sector of the table.

Becausa of the limitad availability of secondary data on a éub~county
basis, and because of the relatively few number of firms in the region, a
census survey will be taken instead of the more usual samplg survey method.
Where possible, non-responses will be reminterviewed following public rela-
tions efforts by state and local officials. These relatively extensive in-
terviewing efforts, along with the limited secondary data that is available,
should serve to enhance the reliability of the model in its applicatiomn to
the various questions'that it is designed to answer.

In addition, there will be a portion of the sample that will be inter-
viewed in a vexry special manner. T%at is, the portion of the firm listing
that is likely to deal with both local household consumption patterns and
with tourist consumptioﬁ. Grocgry stores, filling stations, and related
retail establishments all fit this category.

These latter firms will be requested, on a sample basis, to provide
sales and purchase informétion on a monthly basis. This information, along
with pertinent questions relating to the firms perception of levels of
tourist activity, will serxve as checks and éstimator of outside versus inside
recreation and tourist activity.

Appendix varesents copies of the various survey questionﬁaires that
will be applied to the firm analysis cowponent of this research effort. The
first of these presenfs the genaral'pattern for the survey effort. The re-
maining survey instruments are specific to the types of activities in which |
the firms engage. If is anticipatzad that the survey instrument will be ad-

ministered by a trained intevview team. The document must also be self-ex-




planatory cnough for the firm to complete on its own, however. This is due
to the fact that the detailed information needs of such an Uﬁdertaking often
requires the firm to keep the questionnaire to be completed ovér a large
seriod of time. The juestionnaire nust be fully contained, with appropriate
in order to facilitate this coﬁplettion process by the respon-

instructions,

dent.

Tt is anticipated that these questionnaires will be modified or expanded

in scope as interview experiences and increased knowledge concerning indus-—

trial production patterms occur. These are, then, first approximations based

on previous research experience in other areas.
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TIT. HOUSEHOLD SURVEY:

EXPLANATION

COPPER/MICKEL GROWTH POTEMTTAL STUDY

The household survey forms which follow (town and village) (Rural areaS)

devé]oped by J. Hughes in the Itasca County study of 1966, are appropriate to

the development of an input-output table proposed for the Cu-Ni study by the

U.M.D. team. One set of questions relative to recreation would, howaver, be

added.

The question and its segments would be this:

I. How many days did you spend last year in recreation autside the

days?

home? You  days. Wife or Husband
Children 7 Days per child___ ?
Total Days spent in
Ttem Days the Tocal area

unting o

Fishing B

Overnite

camping

Snowmobiling
Sightseeing

Other (list
here)

I1. Do you own a second home:

Do you expect to own a second home some day?

Location:

Days spent away
from the area

out of
In area  area
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For Authorized Parsonnel Only

University of Minnesota , Househnlds

School of Forestry 1. Town & Village

St. Paul, Minnesota 55101 ' . 2. Non-farm Rural
Permanent

1.

Location:

Interviewer:

About how much does your household spend per week for food and groceries?
Total for year About what

proportion of this is spent outside Itasca County .

Could you give an approximation of your 1946 household expenditures for
the following:

"In Itasca Qutside
Item County  ITtasca County Total
. Local Cutside

(2) Clothing and apparel

(b) Medical care and drugs

(c) Laundry, repair services, etc.

(d) Educatian

(e) Premiums for all forms of insurance

(f) Entertairment and recreation
(including bar and restaurant)__

(g) Electricity

(h) Telephone and telegraph

41
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Question 2 continued Page 2
In Itasca Outside
Ttem County  Itasca County Total
Local Qutside

(i) Heating costs {coal, fuel oil,
gas--underline

(i) Water and sewage

(k) Contributions to nonprofit
organizations

(1) County and Local taxes

(m) State and Federal taxes

(n) Hired domestic help

(o) Total automobile expenses
(if not known go to 3)

3. About how many miles per year do you drive your car?
What proportion of your gas, oil and car repairs do ypu purchase outside
of Itasca County? ’

4. Did you contribute in 19646 to anyone else's support who lives outside of
Itasca County? Abcut how much did this zmount to?

-

5. Did you or anyone else in your household purchase an automobile in

19667 About how much was paid for it, in-
cluding the trade-in allowance if any? Was
this purchased outside of Itasca County? - : .

6. Did you buy any furniture or houseshold appliances in 19667

About how much did these cost? _¥hat proportion was
purchased outside the county? ' .

7. Do you own or rent your home? __(For those renting--
How much rent do you pay? = , per month. Does the owner
live in Itasca County? . .

8. (For home owners)--Do you have a mortgage on this home?
Abcut how much did your paymentsarmount to in 1966 excluding taxes and
insurance premiums? (or, per month). Did you pay
this mortgage here in Itasca County? .
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10.

J I

2.

14.

15.

16.

G

Page 3
Do y~u own any other real estate? B Kind of property
_Location: Inside County
Outsidz County - . About how much, if any, rent or other
incoms did vyou recelve in 1266 from this property About

hotr much of this want to pay fox the ecxpenses of maintaining the pro-
perty? : .

Do you have a mortgage on this other property?
About howr much did your payments amount to in 19667 Did
you pay this here in Itasca County? .

Did any of you make any payments on leans (besides mortgages) during
19667 Approximately how much was paid
Was this paid outside the ccunty? ’ ] .

Approximately what was the cost, if any, of any major improvements,
renovations, or additions to your homs durlang 19657
About howmuch of this was purchased outsicde of the county? .

S,

Did any of you receive any gifts, awards, or win any prizes last year?
About how much did you receive? How much of
this cazme from outside the county? .

Did any of y-u Teceive any mcney last year from sources such as: trust
Y Y

funds; interest from savings accounts; dividends and/or interest from
stocks, bonds, and mutual funds?__ How much did this
amount to in 19667 ¥hat part of this came from inside
Itasca County? .

To make sure we haven't missed anything, do ysu have any business
interest outside of Itasca County that we haven't discussed? Yes
No About howmuchwas earned from 1hiz last year? -

Household residents, occupation, and gross earnings.

Household Relation to

v 27T Cross
: Tyve of 3 - :
o . v . T . B8 Earnings
Fember Interviewse X @ @ (ccupation Bucsiness Location & =¥

& 20 & 29 & Source

Ay
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TTASCA COUNTY RECONCMIC STUDY

CONFIDENTIAL

For Authorlzad Persomal Oaly

University of Mlinnesota Households

Scheol of Forestry ‘ Rural Areas

St. Paul, Minnesota 55101 ' Permanent
cu MSU Fire #

Location:

Intexrviewer:

1. Hougehold residents, occupation, 2nd gross earnings:

o]

w

w

—i w9

& Rafya]

B A ]

Househcld Relation to ¥ ¢ Type of £ Gross
Member Interviewee 3 < Qccupation Busincas Llocation = 3~ Earnings
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If farming is you mwain occupatlon:

How much of your 1966 farming incoma did you ?eceive from the sale af:

a.
Anouat Received
Inside Outside
Product Class Total County County
. 1. Dzairy products
2. Livestock
3. Vegetables
%, Hay acd grain feeds
5. Wool, furs and hides
6. TForest products
7. Other (specify)
b. If not included in (a) above, how much did you earn in 1966 from
farming for others?
In Itasca County
Qutside Itasca County
c. Did you lease or rent land from others for farming ov grazing in

19667 Yes , No

Insida Ytasca County

Qutside Itasca Couaty
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Did you lease or rent land to others for farnlng or grazinz in 1946567
Yes No e . 1If you did, bhow much did

you receive in payment? § .

Did you lease or rent land and/or cabins to others in 1966 for huating,
fishing or other recrcation activities? Yes _ Mo .

C‘_,A...

If you did, how much did vou receivz in paywent? § .

In addition to {(e) abova, did you charge for fishing or hunting on

your land in 19667 Yes Mo . How

much did you receive in paywent? § .

Did you hire labor or help in 19667 Yes _ No . f
Labor . Wages
Residence Number Paid

In ILtasca County

Qutside of
Itasca County §

What were your 1966 expenses associeted with your farming?

Expenses ‘ 5
In Jtasca Qutside : i
Ttem : ' County Itasca County Total |

e e e e om - = = Dollars - = = = = = - .

1. Teed, seed, fertilizer,ﬂ
lime, plants.

2. HBand tools

3. Machinary repalr
and parts

4. Handling costs

5. Gas and oil

6. Electricity (farm only)

7. Custom work

8. Veterinarian, breeding

9. Others
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Obtain at least an estimate of the total of the abova expenseys and its
distribution between Ltasca County and Outside-Itasca-County places.

T TSR T M e M am me e ST m e ST S S ke th s s e ey e e e v et e e S e ot e e o 4 e % W S Mt T T e e o s e o o a n

Did you buy land in 1966? Yas No . If so,
how much did you actually pay out in 1966 for the land? 3§ ) .

Did you purchase from or pay to a resident of Ttasca County? Yes -
No .

Did you buy any farm equipmwent (including tractors, dalry and barn

equipment) in 19667 Yes Mo . I1f so, bow much
did you actually pay out for this equipment in 19667 $ .
How much was purchased within Itasca County? ( $ or % ) .

Did you buy livestock in 1966 for feeding or finishing out and rasale
during 19667 Yes Mo . How much did you pay
out for this livestock in 19667 3 _ . Bow wuch has
purchased within Itasca County? ( § or %)

Did you buy any livestock in 1966 that you Intend to keep for wore

than a year (including wool znd fur beavers)? Yes No o
How much did you pay out 1in 19667 § ' . How much was

purchased in 19667 ( § or 7 ) -

Did you sell any land, ilivestock held for more than 6 months, equipment
or buildings im 19667 Yes No . What was your
galn § ' " or loss $ from such sales

as reported cn your incomz tax return?

What was your 1966 depreciation in buildings, equipment and livestock
as reported on your incowme tax retumm? § -

Did you build any new buildings or repailr or remcdel any farm buildings
(excluding your house) in 19667 Yes No . Hoy
much did you spend oo this in 19667 3 "« How nuch
was purchased outside Itasca County? (.$ or 7 ) .
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What other items of farming crpendlture and income for 1966 did you

P
have that are not accounted for above? PYlease spacify below:

Ttem Insida Outsida - Total
ltasca County  Itasca County
- - - =i- — - Thpollars - « ~ « - A4 < =
Income:

Expenditure
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About how much does your household spend per week for food and groceries?
. , Total for year About what:
proportion of this is speat outside Itasca County -

Could you give za approximation of your 1965 houszhold expendltuces For
the following:

Jn Itasca Qukside
County  Itasca County Total
Item Local Outside

(a) Clothing and apparel

(b) Medical care and drugs

(¢) Laundry, repair services, etc.

(d) Education

(e) Premiums for all formg of lnsurance

{(£f) Entertaimment and recrzation

(including bar, restazurant,and vacations)

(g) FElectricity

{h) Telephone and telegraph

(i) Heating costs (coal, fuel oil,
gas -- underline)

{j) Water and sewage

(k) Contributiouns to nouprofit
organizations

(1) Coﬁnty and Local taxes

(m) TFederal and State taxes

(n) YHired domestic help

(o) Total automobile expenses
(if not known go to 5)

About how many miles per year do you drive your car?

What provortion of your gas, oll and car repairs do you purchase outside

of Ytasca County? B
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7. Did you contribute in 1966 to anyone else's support who lives outside of

Rl

§ Ttasca County? About how much did this amount to?

8. Did you or anyone else in your household purchase an automobile in

196567 B o . About how much was paid fer it,
including the trada-in allowance il any? .
Was this purchased outside of Itasca County? .

9. Did you buy any furniture or'housahold appliances in 19667

About how wmuch did these cost? What proportion was
puxchased ocutszide the county?

10. Do you owm or rent your homa? (For those renting) ~- How

mich rent do you pay? . per wonth, Does the owner
live in Itasca County?

. 11. (For home owners) -- Do you have a mortgage on this homa?
: About how rmuch did your payments amount to in 1966 excluding taxes and
! insurance premiums? . (or,per month).

Did you pay this mortgage here in Itasca County?

, 12. Do you own any other real estate? Kind of property
Location: Inside County
_ Qutside Couuaty . About how much, if any, rentor other
; income did you receive in 1966 from this property
‘ About how much of this went to pay for the expenses of maintaining the
property? . '

: 13. Do you have a morigage on this other property?
: About how wmuch did your payments amount to in 19667
‘ Did you pay this here im Itasca County?

: 14. ©Did any of you make any payments on loans (besides mortgages) during
i - 19667 ' Approximately how much was paid?
; Was this paid outside the county?

15. Approximately what was the cost, if any, of any wmajor improvements,
renovations, or additions to your home during 19667
_About how much of this was purchased outside of the county?

: 16, Did any of you recéive any gifts, awards, or win any prizes last year?
About how much did you receive? How much of this
came from outside the county?

17. Did any of you recelve any money last year from sources such as: trust
funds; interest from savings accounts; dividends and/or interest fronm

©ores

stocks, bonds, and mutual funds? . BHow much did

this amount to in 195667 ) . UWhat part

of this came from inside Itasca County? ' .
18. To make sure we haven't nmissed anything, do you have any business

interests outside of Itasca County that we haven't discussed? Yes

No e ___ About hoy much was earnced from this last year? T

i
i
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iy, TOURIST/RECREATION DATA NEEDS

Given that the model or models to be implemented will focus particular
attention on tourism/recrea;ion, it is very important that detailed data be
gathered from both secondary and primary sources for this component of the
model. In this section potential sources of such'data will be identifed and
the methods of collection will be discussed.

Before proceeding it is necessary to distinguish between local (L) and
non~local (NL) tourist/recreation users. In Report #2 (Alternmative Models...)
we explained our intention to measure changes in recreation/tourism (measured
in user days) that will result from coppgr—nickel development and further
noted that such development would probably pésitively affect local recrea-
tion and negatively affect non-local recreation. In order to Ee able to cou-
vert these projected impacts fiom days into dollars it is necessary that we
determine the daily expenditure pattern (i.e., dollars spent in various sec-
tors or industries) associated with various types of recreational éctivity.
‘In essence, this is the purpose of our data collection effort with respect
to recreation users and in this sense the purpose is similar to that associ-
ated with the household survey for total expenditures. That is, to develop

.various COmponehts of the final demand portion of the input-output table.

PRIMARY AND SECONDARY DATA , '
Vhile the difference between primary (survey) and secondary (non-survey)

data has already been discussed, it is necessary to elaborate on the uses of

each form of data foxr tourism/vecreation. Whereas for firuws, and possibly

households, it is intended that a census will be conducted, for tourists/re~

C¥eation users we will only be able to take a sample of user days. This being
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the case, a crucial steb will be inflating or "blowing" up the sample to
the size of the population. TIn each case (i.e., for each type of raecrca-
tion activity) this will require we have a‘control total or pdpulation
gize in user days. As the varioﬁs activities are discussed we will iden-
tify potential sources of information on control totals and in most cases
these will be secondary data sources.

‘qu instance, to‘estimate the total nuhber of canoeing days in the
area we can use number of BWCA permits issued and/or records of outfitters.
In turn we will when interviewing a canoeist ask a question which will allow
us to determine if'he or she will be part of the control total we are using
(e.g., Are you canoeing today in the BWCA?). We would then most likely in-
flate the sample of those interviewed who are not in control group (i.e.,
non-BWCA canocers) in the same way as we inflate our sample of those in con-
trol group (i.e., BWCA canocers). There will be some activities which will
not require this procedure if we can be sure the contrel total is all in-

clusive. We believe this will be the case for second home owners if we can

find from the assessor's records the total number of second homes in the

area.

TYPES OF SURVEYS

While the primary data collection effort will be focused on various types
of tourists or recreation users and the essential iﬁformation to be obtained
will pertain to expenditure patterns, there are alternative surveying tech-
niques which might be used to acéomplish this task. It is assumed that essen-
tially the same information would be obtained using either method though there
are exceptions which will be noted. The specific information to be obtained
will be delineated in the next section having to do with the survey questions
themselves. We will now briefly e lain the alternmative survey techniq. s and

conclude with a recommendation as to which should be used.

]
|
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Recreation Site Intevview

This would involve personal iﬁterviews of tourists engaged in varlous
types of recreational activity at the site or location of the activity.
While the specific activities which will be investigated comes later in
this section, examples of this approach would be to interview resort guests
at various resorts or fisherman and boaters at public boat 1andingé. This
method would probably be the most expensive to condﬁct since it would in-
volve considerable travel time and expeunse between interviews. Fufther—
more, some types of tourists (e.g., general sightseers) may be missed if

they are involved in an activity for which there is no specific site.

Neuvtral Or Common Site Interview

While this approach would zlso involve a personal interview approach
or £illing out of questionnairés, it would be conducted at some common
location cor locations which hopefully are used by all types of tourists.
Professor Uel Blank (University of Minnesota-St. Paul) has worked on this
procedure and has provided us with a qﬁestionnaire used in the Twin Cities
area (Exhibit C in the Appendix). This particular survey was conducted at
gas stations which were assumed to be a neutrél site where all types of
tourists or visitors stopped. Professor Blank has indicated that the sur—

vey can also be used at other public sites, such as restaurants, which are

frequented by all types of tourists. It is our belief that this approach will

prove best suited for surveying in the Ely area since there are rvelatively

fey gas station (less than 20) and other such common sites. It is believed
that this method will be Jless expensive to conduct than the recreation site
approach and will also cover all types of tourists, including those who are

not identified with a particular site.
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Traffic Survey

This method iavolves stopping traffic aﬁd asking a series of questions.
Usually this method is employed in an origin-destination study and would pro-
bably not be best suited for obtaining information from tourists in the Ely
area. One major drawback of this method is that because it requires stopping
traffic the interview time must be kept to a minimum and it is believed that
this alone would preclude using this mefhod to conéuct the type of tourist
survey we envision. It may be possible to use this approach as a control check

by only asking stopped cars if they bought gas or ate in Ely. This would

allow us to determine which, if any, groups (i.e., tourist types) may have

been missed in the common site interviews. Another disadvantage of the
\ _
traffic approach is that it would require cooperation of the Minnesota High-

R .

; way Department and if they agreed to assist us it would probably be on the
condition that we obtain information for them in the interview (e.g., origin-

destination type questions). The advantages of this approach are complete

coverage of all tourist types and a somewhat lower cost per interview but

this latter advantage would be conditional on Highway Department cooperation.

Mail Survey

This method would undoubtedly be the cheapest to conduct but this advant-

ége would be outweighed by several disadvantages. TFirst, it would be diffi-
cult to be sure all-types of tourists received a questicunaire. More import-
antly, a mail survey has a much lower vesponse rate than the other approaches.

Alsn, since we want information for a particular day (e.g., expenditures for

4 hour period) this is more likely to be given accurately at the moment then
1f it is mailed in at a later date (e.g., after the tourist has returned home).

L . 1 .
e LAY use a wail survey for secoad hone owners since we shonld be able to




Kmooelyg
O

e

T

e g " 3 P ‘
e AR T T AR

e e Ko v £

conduct a census of them if we find all second home addrasses. Such a
second home owner mail survey would be primarily to find out number of
days such owners spend at their se;ond homes per yeatr. Furthermore, we
wmay give second home owners a modified household survey which would re-
quire they itemize annual expenditures made while at their second home,
whereas for local households the same expenditures would be itemized for
the entire year.

We will not discuss any other forms of surveying (e.g., telephone)
which we do not believe are applicable to tourism. It is believed that
the best method for surveying tourists in the Ely area is the common site
(probably gas stations) approach for the reasons noted. This may be supple-
mented with a mail survey of second home owners since they will be surveyed
using a questiomnaire similar to that to be administered to local housef
helds (see section III for questionmaires) or alternatively using the common
site questionnaire modified for a year rather than a trip. This modification
is explained in the next subsection, Survey Questions.

SURVEY QUESTIONS

At this time we are presuming that the common site survey technique will
be adopted and so we will use as a starting point or a prototype for this
questionnaire Exhibit C (in Appendix), which has been proviﬁed by Professor
Uel Blank. Several of the questions in Exhibit C will be modified (e.g., Ely
will replace Twiniéities) and replaced but the overall lengfh'of our tourist
survey for Ely will be less than five pages. This length could be used with
any of the alternative su;vey techniques discussed except the traffic survey,
which as explained earlier, would require a much more concise set of ques-

tiong.
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It is our intention to omit from Exhibit C questions 10, 12, and 15-21,
though some of these may be included given space on the final questionnaire.
Question 9 referring to major purpose of visit will be redesigned to determine
what the major recreational (or other) purpose or activity of the respondent
willAbe the day dinterviewed (or within the last 24 hours). This question will
allow classifying the person into a type of recreational activity for the
user day. These various activities will be delineated in the next subsection.
Immediately following this activity question,‘there will be a question similar
to number 13 in Exhibit C asking the respondent to list expenditures for the
sane day. This will eventually allow us to estimate final demand (expenses)
by various sectors for various types (activities) of recreational user days.
It will be necessary to modify expenditures categories in Question 13 or |
Exhibit C to make them compatible with final form of sectors in the input/out-
put table, (see Section II for discussion of sectoring).

A similar pair of questions will be asked of the respondent for his en-
tire trip, rather than just the current day. The first question will list
the same activities and the respondent Wil; be asked te split up the days of
his trip among the various activities. The second question will require that
the respondent allocate total trip exﬁenditures among the sectors as he had
previously done for the current day. These trip questiops will be analyzed
along with the day questiona and adjustments may be made (e.g., we ﬁay‘find
respondents do not-éllocatv'weekly resor¢ fee to the current day). Second
home owners would answer & pair of questions pertaining fo the entire year
rather than the current

As noted earlier thore will be some questions designed to cross check
our control mechanisws. For instance, we may ask all respondents 1f they

signed in at the Chauwl¢ of Commerce Informatiou Booth and use this to esti-
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mate the total number of visitors of cach type in the area on any day.

Doing this would also require knowinz or estimating what percentage of

daily visitors to Ely sign in at the booth. We might estimate this for

i

e

a few days by counting (e.g., with road check) all cars in the area.

Furthermore, depending upon which activity a respondent is engaged in

for the day, we will ask a question to determine if he was counted by our
e control mechanism for that activity. For example, it was previously ex—
plained how a BWCA permit question would be used in the case of canoeists.

Another question we will ask is what lake the respondent will spend the

day at given they have indicated the day will be .spent engaging in a water-—

A @ e L e e
BTN

related activity. This question will allow us to estimate total usage for

Such lake usage inforwma-

‘i
&

various lakes in the area for various activities.
tion is required in order to estimate the econcmetric model for lakes de-

tailed in the last report (Number 2). This information on the use of each

lake will also provide the baseline for estimating any decrease in usage

that might result from copper-nickel ﬂevelopment.

Another question will be whether gas station sale was made using cash
or paid for with credit card. This may eventually provide away of breaking
E down receipts of various businesses among local and non-local sales. This
plan is predicated on the hypothesis that paying cash will not be independent

of area (i.e., whether purchaser is local or non-local).
Essentially, these are the basic questions which will have to be fin-
alized depending upon the surveying technique employed. 1Im any case, the

questionnaire will be roughly five pages though obvious changes will have

- than gas

to be made if the common site used should be restaurants rath:u

statiouns, (i.e., where Exhibit C was designed to be used).
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TYPES OF RECREATIONAL ACTIVLITY

Thus far it has beeu assumed that respondents to whatever type of sur—
vey is taken will indicate whalt recreational or other activity they are
engaged in for the day. This information, along with corresponding expen-—
diture pattern data, will allow us to construct an economic profile of var-
ious‘types of user days. Then these typical days,'expenditure—wise,‘will‘
be inflated to a total for the year using some control mechanism, usually
from secondary data sources. In this section Qe intend to list the wvarious
types of activities we plan to delineate and also potential contxol mechanisms
for each type. At this point this list is not defimitive, further activities
could be added prior to surveying or some activities may be aggrecated after
analysis of the survey results. Such aggregation, or combining of activities,
would be possible if it is f?pnd that certain activities have the same déily
expenditure pattern.

Second home owners are the first type and may be surveyed using common
site approach or, alternatively, with a modified household survey using
assessor records as a control mechanisﬁ. A1l the other.types will be sur-
veyed using the common site technique. These iﬁclude thé following types,
with possible control mechénism in pafenthesis: (1) boaters (DNR public
landing records and private launch sites); (2) fishermen (same as (1) and also
récords of boat rentéis in the area); (3) resort guesﬁs (records of guests at
resorts in the arééé); (4) cancers (BWCA permits issued and outfitter rental
records); (5) campers (camp site permits issued); (6) general sightseers (Cham—

ber of Commerce Booth recérds); and (7) other recreational activities (same

as (6)).




We may also consider, as Professor Uel Blank did in Twin Cities Visitor
Study wmentioned earlier, busines; relataed tourists such as hauiers or truckers
and other business type visitors to the area who we will encounter at the
common site (e.g., gas station). These groups will be the most difficult to
develop control mechanisms for but we wmay find the information booth records
helpful. Also, if a person surveyed is local but is spending the day engaged

in one of these recreational activities, he will be surveyed. For local ?eople

we would also obtain an estimate of annual number of days they engage in each

recreation activity though we may get this same information again on the local

household survey (described in Section TII).

Finally, we have only considered summer recreation activities since it is
believed that this is the only period when there would be sufficient volume
(customers) at the common sites to economically justify surveying; Non—~
: sunmer activities such as hunting, snowmobiling, and skiing may or may not be

investigated at a later date using a mail survey.

LAKE~-RELATED DATA NEEDS

In order to estimate the lake econometric model proposed in Report #2,

T 1@":%& .

i

it will be necessary to collect certain information regarding lakes in the
Ely area. Most of the physical information (e.g., water quality) will coma

from secondary data sources including the DNR, Superior Nationmal Forest

R A

(i.e., ongoing survey of lakes referred to in Report #2 which Herb Gafn,
Hydrologist, Duluth; has indicated will be made available), and information
being gathered by physical science group of Copper-Nickel Task Force. The
other important variable for each lake is usage or user days for each acti-

vity which will be estimated from the common site surveys as was just eu-—

e R S e o g e

bloined in the Jast subsechion.
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SURVEY QUESTTONNAIRE - GENERAL FORM
ALL INDUSTRIES EXCLUDING HOUSEHOLDS
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SURVEY QUESTIONNATRE: COPPER/NICKEL GROWTH POTENTIAL STUDY

CONFIDENTIAL

This questionnaire is asking for data from your business operation for the
year 1976. If you are not able to provide any information for that year, please
choose a year as close to 1976 as is possible and indicate that year in this
space 19

Please refer to the instructfons in this questionnaire for the specifics in-

volved in answering any given question, and please call:

Dr. Richard Lichty Dr. Cecil Meyers

Department of Economics Bureau of Business & Economics
University of Minnesota, Duluth University of Minnesota, Duluth
726-7219 726-7283

if there are any other}questions.

Thank ybu in advance for your ccoperation on this most important study.
After the data contained in this quest{Bnnaire has been properly coded, this
sheet will be destrayed in order to protect the confidential aspects of this

survey.

Name of Firm:

Address of Firm:

Name of Respondent:

Respondent's Title:

Respondent's Office Phone:
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INSTRUCTIONS FOR FILLING OUT THE ELY MARKET AREA GROWTH POTENTIAL QUESTIONNAIRE

4 Please answer all guestions. 1f you do not have the specific answer at hand, please
A provide us Wwith your best estimate of what the answer would be.

Definitions and specific instructions for filling out the individual questionnaire
items are presented below. Any other questions should be referred to Richard Lichty .
or Cecil Meyers as specified on the first page of this questionnaire.

1.. Average Annual Employment, as defined by the U.S. Bureau of the Census, includes
all full and part-time employees who received pay for any portion of the pay
period ending nearest to the months of March, May, August and November.

42, Total Annual Wages and Salaries: This is the same information that was asked
of you on the federal withholding tax report.

13, Total Annual Transportation Charges: The percent of your total sales volume
that is composed of transportation and transportation related activities.

N Self-explanatory.
Self-explanatory.

6. Value of Depreciation during 1976: This should be the same depreciation fiqure
as was presented on your 1976 tax return.

ST ey
o

; 7. Self-explanatory.

éBA. A11 Federal Taxes, including excise taxes.
;%B. A1l State Taxes, including sales taxes:
%EC. A1l Local Taxes, including property taxes.

B 1 \
'559. Gross Revenue of Firm: Total revenue receipts including dividends, interest,
and property income.

these as secondary products. If you are a multi-product ©irm, please place in
parenthesis the percentage of your total business volume that is taken up hy
each product.

g
go‘ If you produce products that are incidental to your primary product, please list

. The number of establishments covered includes all units that you have operating
; in Duluth, Superior, Two Harbors, or Clcquet. We would 1ike you to separate
these establishments from any other that lie outside of the region.

¥ihen 1isting the sales and the markets, either give dollar totals or percentage
of total sales for your figures. List by product, not by firm. Also, if ycu
do not have the exact figures at hand, please give us your best estimate.

s

s 4 o

o

Self-explanatory.

o~
w4
(e

Self-cxplanatory.

B!

il
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3
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1. Average Annual Employment of Firm:

2. Total Annual Wage and Salaries:

i 3. Total Annual Transportation Charges:

44, Value of Inventory on Hand at the Beginning of 1976:

5. Value of Inventory on Hand at the End of 1976:

6. Value of Depreciation During 1976:

§‘7, Date that Present Building was Build:

% 6. Taxes paid to:

£. Federal Government:

B. State Government:

C. Local Government:

i£9. Gross Revenue of Firm:

AT T T
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INSTRUCTIONS FOR ALLOCATING SALES AMND PURCHASES

The purchasing industries may be classified by s.i.c. number or by the following
industry groups if you choose not to list companies: ‘

Sector

" 4‘.’— .

e e S

Timber Praduction

Timber Operations

Sawmills

Agriculture, Food Processing

Stone, Clay, Glass Cement and other industry n.e.c.

Construction and Contracting

Transportaﬁioﬁ aﬁd Warehousing

Lumber, building materials, hardware

Automobile and truck sales, machinery & eduipment supplies

Gasoline, service stations, automotive and machinery repair, supplies & salvage
Grocery, drug, sundry, drytgoods, appliances, furniture, & other household goods
Food and Beverage service nee-e
Other fetai1, m.e.c.

 Professional, skij]ed and semi-skilled trades and services

Finance, Real Estate and Insurance

Hotel, Motel and Commercial Rental

Flectric Utilities, Communications

Wholesale and Distributing |

Resorts

Recreation and Eﬁtertainment

Education, Public Education, Nan-Profit Organization

Local, County, State and Federal Governmant

Households

Jdther (Please Specify)

» as in Hughes Study
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1.

Total Sales §

List the major products or services you produce:

Total
Sales

Households {Local Recreation)
Households (Mon-local - Recreation)

'

(%)

Capital
Goods

Indicate the 1976 sales of your establishments that are Jocated in the region:

Numbey of Establishments Covered

Are
transportaion
costs
inciuded?

Ely Market
Area
Saies

Qut-of
Region
Sales

Charge in Inventory

Othey Investment

Excorts Outside of Ely Area

(Other than recreation)
Feceral Government Expenditure

State and Local Government Expenditures -

Industrial Markets (identify)

{example: Steel Castings) (400,000)

(Yes)

[(20%)

) ~Te-

(v
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Please indicate the approximate cost of the materials, parts, suppiies, and business services you purchascd

12.
from other establishments in 1976: , .

4 OR % of your sales dollar.
13. Allocate your purchases according te industries and the location of these industries. Please estimate the
percentage of dollar totals if you cannot provide exact data.
Purchased Products Ely Market 4 ,
and/or Total Area U. S. Foreign  (I) Suppiied by Indusiries
Materials B Purchases Firms Firms Firms (W) Supplied by Wholesalers
(Exampie: Structural Steel) ($250,000) (35%) (35%) (30%) (W-100%)

~7¢~

Purchased
Services
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SURVEY QUESTIONMAIRE: COPPER/NICKEL GROWTH POTENTIAL STUDY

CONFTOENTTAL

This questionnaire is asking for data from your business operation for the
year 1976. If'you are not able to provide any informaticn for that year, please
chobse a year as close to 1976 as‘is possible and indicate that year in this ‘
space 19 |

Please refer to the instructions in this questiénnaire for the specifics in-

volved in answering any given question, and please call:

Dr. Richard Lichty - Dr. Cecil Meyers

Department of Economics Bureau of Business & Economics
University of Minnesota, Duluth University of Minnesota, Duluth
726-7219 ‘ 726-7283

~ if there are any ather questions.

Thank you in advarce for your cooperation on this most important study.
After the data contained in this questionnaire has been properly coded, thiéA
sheet will be destroyed in order to protect the confidential aspects of this

survey.

Name of Firm:

Address of Firm:

Name of Respondent:

Respandent's Title:

Respondent's Office Phone:
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olease answer all questions. 1If you do not have the specific answer at hand, please
wovide us with your best estimate of what the answer would be.

ofinitions and specific instructions for filling out the individual questionnaire
items are presented below. Any other questions should be refervred to Dr. Richard
vichty or Dr. Cecil Meyers as spacified on the first page of this questionnaire.

i-1. If you produce products that are incidental to your primary product, please
list these as secondary products. If you are a multi-product firm, please
place in parenthesis the percentage of your total business volume that is
taken up by each product. :

in the Ely Market Area. We would Tike you to separate these establishments
from any other that lie outside of the region. -

When 1isting the sales and the markets, either give dollar totals or per-
centage of total sales for your figures. List by product, not by firm.
Also, if you.do rnot have the exact figures at hand, please give us your
best estimate.

N

I1-A.

1. Average Annual Employment, as defined by the U.S. Bureau of the Census,
includes ali full and part-time employees who recejved pay for any portion
of the pay period ending nearest to the months of March, May, August and
November.

IT-A. ‘ .

2. Total Annual Wages and Salaries: This is the same information that was

asked of you on the federal withholding tax report.

II-B.  Value of Depreciation during 1976: This should be the same depreciation
figure as was presented on your 1976 tax return. '

[I-C. B

1. A1l Federal Taxes including excise taxes, social security, etc.
TI-¢ v

2. A1l State Taxes including sales taxad.

I1-C

3. A1l Local Taxes including property taxes.

[I-D.  Please indicate the total dollar value of the rents paid for real estate
and equipment. If there are several major categories of equipment that are
rented by your firm, please itemize these under the "Other" category.

lI-E.  Self-explanatory.

‘ ”fF. Please itemize your 1976 expenditures for suppiies in as detailed a manner as

possible.
i1-G6.  Self-explanatory.

Y- Pleaso specify the legal services that vou used such as service contracts,
court costs, etc.

1-2. The number of establishments covered includes all units that you have operating
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INSTRUCTIONS FOR ALLOCATING SALES AND PURCHASES -

¢ surchasing industries may be classified by s.i.c. number or by the following
--ustry groups if you choose not to list companies:

1. Timber Production o
2. Timber Operations

3. Sawmills

4. Agriculture, Food Processing

5. Stone, Clay, Glass Cement and other industry n.e.c. f
'6. Construction and Contracting ‘ | ﬁ;
/. Transportation and Warehousing | Ff
8. Lumber, building materials, hardware

9. Automobile and truck sales, machinery & equipment supplies

10. Gasoline, service sfations, automotive and hachinery repair, supplies & salvage
11. Grocery, drug, suhdry, dry gpodé, appliances, furniture, & other household goods
12. Food and Beverage service B
13. Other retail, m.e.c.

14. Professional, skilled and semi-skilled trades and services
15. Finance, Real Estate and Insurance
16. Hotel, Motel and Commercial Rental
17. Electric Utilities, Communications
18. Wholesale and Distributing

19. Resorts

20. Recreation and EEtertainment

21. Education, Public Education, Non-Profit Organization

22. Local, County, State and Federal Governmant

23. Househalds

24, Other (Please Specify) §

same as in Hughas Study
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1. List the majcr products or services you produce:

2. Indicate the 1576 receipts of your establishments that are located in the region:

Total Receipts § Number of Establishments Covered
Percentage of Percentage of
Total Receipts Total Receipts
Total From Ely Market From Qut-of-
Receipts Area Ely Market Area

Household Consumers

Foreign Export

Industrial Markets {Identify)
(Example: Banks) ($2,000) (80%) (20%)
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bt
) 3 From out of %@fi
From The the Ely Market i
J11. Operating Expense Analysis L1y Market Area Area i

A.  Wage and Employment

1. Average Annual Employment

j

2. MWages and Salaries (annual) |

.

B.  Depreciation (dollar value) i

C. Taxes Paid

1. To Federal Government

2. To Sate Government

3. To County and Local Government

D. Rent Analysis

1. Real Estate

2. Equipment

3. Other (specify)

E. Advertising
‘1. Radio and T. V.

2. Newspaber

3. Other (specify)

FESPTES PRIE VAL - EPAe St SRR

LN

F.  Supplies (specify)
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Operating Expense Analysis

6. Utilities
1. Telephone & Telegraph
2. Electricity
3. Gas
4. HWater and Sewer

H. Legal Services (specify)

From tne
Ely Market Area

ik e (1

From out-of-
the Ely Market
Area’

T e s e s o e

B = N

1. Office Equipment
J.  Other Expenses (specify)
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SURVEY QUESTIONNAIRE: COPPz/NICKZL GRUWTH POTENTIAL STUDY

This questionnaire is asking for data Trom ycur business operation for the
year~1976, If you are not able to provide any intormation for that year, please

choose a year as close to 1976 as is possible and indicate that year in this

space 19 _ .

Please refer to the instructions in this questionnaire for the specifics in-
volved in answering any given question, and please call:

Dr. Richard Lichty Dr. Cecil Meyers

Department of Economics Bureau of Business & Economics
University of Minnesota, Duluth University of Minnesota, Duluth

726-7219 ' 726-7283

if there are any other questions.

Thank you in advance for your cooperation on this most important study.
After the data contained in this questionnaire has been properly coded, this

sheet will be destroyed in order to protect the confidential aspects of this

survey.

Name of Firm:

Address of Firm:

Name of Respondent:

Respondent's Title:

“espondent's Office Phone:__

Termasos

Sh i etk R el
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INSTRUCTIONS FOR FILLING OUT THE ELY MARKET AREA GROWTH POTENTIAL
QUESTIONNAIRE

Please answar all questions. If you do not have the specific answar at hand,

slease provide us with your best estimate of what the best answer would be.

Definitions and specific instructions for filling out the individual question-

naire items are presented below. Any other questions should be referred to Dr. Richard
tichty or Dr. Cecil Meyers as specified on the first page of this questionnaire.

I

We are asking for interest earnings on your loans, not the value of the Toans

themselves. Note that this section also asks for other earnings from your

operation. Please be as precise as possible in categorizing the source of these

earnings. ‘

We would appreciate your summarizing your operating expenses by the categories

shown in the questionnaire. 1In all cases, please be as specific as is possible

when allocating these expenses.

A-1. Average Annual Employment, as defined by the U.S. Bureau of the Census,
includes all full and part-time employees who received pay for any portion

of the pay pericd ending nearest to the mOﬂLhS of March, May, August and
November.

A-2. Total Annual Wages and Salaries: This is the same information that was
asked of you on the federal withholding tax report.

B. Value of Depreciation during 1976: This should be the same depreciation
figure as was presented on your 1976 tax return.

C-1. A1l Federal Taxes including excise taxes, social security, etc.

C-2. A1l State Taxes including sales taxes.

C-3. A1l Local Taxes including property taxes.

D. Please indicate the total dollar value of the rents paid for real estate
and equipment. If there are several major categories of equipment that
are rented by your firm, please itemize these under the "Other" category.

E. Again, please specify total dollar amounts when answering this question.

Fooo. Se1f~exp]anatory.

G. Please itemize your 1976 expenditures or supp]1es in as detailed a manner
as possible.

H. Self-explanatory.

I. Please specify the legal services that you used such as service contracts,
court costs, etc.
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Self-explanatory.

Self-explanatory.

Please give the total dollar value

during the year.

of office equipment that was purchased

If you can, itemize your other expenses so as to fill out the total dollar
value of operating expenses that your firm incurred.

S b e 2 e

e e B TetT
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INSTRUCTIONS FOR ALLOCATING SALES AND PURCHASES

“ha purchasing industries may be classified by s.i.c. number or by tha following

Ciadystry groups if you choose not to list companies:

Sector
éf, 1. Timber Production
%? 2. Timber Operations
%' 3. Sgwmills
: 4, Agriculture, Food Processing i

5. ‘'Stone, Clay, Glass Cement and other industry n.e.c.

6.
7,
v,
—
10.
1.
* 12,
13,
14.
St s,
' 6.
17.
* 1,
15.
20,

Construction and Contracting

Transportafion.and Warehcusing

Lumber, building materials, hardware

Automobile and truck sales, machinery & equipment supplies

Gasoline, service stations, automotive and machinery repaivr, supplies & salvage

Grocery, drug, sundry, dry goads, appliances, furniture, & other household gosds

n.e.c.

Food and Beverage service

Other retail, m.e.c.

Professional, skilled and semi-skilled trades and services
Finance, Real Estate and Insurance |
Hotel, Motel and Commercial Rental

Electric Utilities, Communications

Wholesale and Distributing

Resorts

Recreation and Eﬁtertainment

Education, Public Education, Mon-Profit Organization
Local, County, State and Federal Governmant
Households

Cther (Please Specify)

as in Hughes Study
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A. Interest Earnings {total)

1.

2.

3

~

Consumer loans

Industrial loans (by industry)

From the :
Ely Market Area

- From out-of-

the tly Market
Area

Other loans (identify)

B. Non-interest Earnings (total)

1.
2.

3.

Security Earnings

Service Earnings (by types)

Other Earnings (identify)
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From the

(1. Operating Expense Analysis

{ A,
B.
C.

-

re

Ely Market Area

From out-of-
the Ely Marke
Area

t

Wage and Employment

1. Average Annual Employment

2. Wages and Salaries (annual)

Depreciation (dollar value)

'Taxes Paid

1. To Federal Government

2. To State Government

3. To County & Local Government

Rent Analysis

1. Real Estate

2. Equipment

3. Other (specify)

Insurance

1. FDIC of FSLIC

2. Other (specify)

Advertising

1. Radio and T. V.

2. HNewspaper

3. Other (specify)
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Operating Expense Analysis

G. Supplies (specify)

H. Utilities
1. Telephone & Telegraph
2. Electricity
3. Gas
4. Water and Sewer

I. Legal Services (specify)

J. Auditing Services

K. Protection Services

L. Office Equipment

M. Other Expenses (specify)

From the

From out-of-
the Ely Market
Arca
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SURVEY QUESTIONMAIRE: COPPER/MICKEL GROWTH POTENTIAL STUDY . .
CONFIDENTTAL 5
This questionnaire is asking for data from your business operation for the i

year 1976. If you are not able to provide any information for that year, please

choose a year as close to 1976 as is possible and indicate that year in this

volved in answering any given question, and please call:

space 19 i
. : s
Please refer to the instructions in this questionnaire for the specifics in- ! i
R
e
it
h
L

Dr. Richard Lichty Dr. Cecil Meyers ;
Department of Economics Bureau of Business & Economics, ?
University of Minnesota, Duluth University of Minnesota, Duluth

726-7219 726-7283 %

it there are any other questions.
- Thank you 1in advancte for your cooperation on this most impdrtant study.
After the data contained in this questionnaire has been properly coded, this

sheet will be destroyed in order to protect the confidential aspects of this

survey,

Name of Firm: %
Address of Firm: gé

[N
Mame of Respondent: ;:ﬁ
Respohdent's Title: "it

Respondent's Qffice Phone:

- ——— i SET
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Please answer all questions. If you do not have the specific answer at hand,
please provide us with your best estimate of what the answer should be.

Definitions and specific instructions for filling out the individual question-

naive items are presented below. Any other questions should be referred to

br. Richard Lichty or Dr. Cecil Meyers as specified on the first page of this

questionnaire.

1. Average Annual Employment, as defined by the U.S. Bureau of the Census,
includes all full and part-time employees who received pay for any portion

of the pay period ending nearest to the months of March, May, August and
November.

2. Total Annual Wages and Salaries: This is the same information that was
asked of you on the federal withholding tax report.

3A. ATl Federal Taxes, including excise taxes, social security, etc.
3B. A1l State Taxes, including sales taxes.

3C. A1l Local Taxes, including property taxes.

1. Average Annual Employment of Firm:

2. Total Annual Wage and Salaries:

3. Taxes Paid To:

A. Federal Government
B. State Government

C. Local Government
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3 INSTRUCTIONS FOR ALLOCATING SALES AND PURCHASES

o f . . . . e s . . -
‘- purchasing industries may be classified by s.i.c. number or by the following

dustry groups if you cheoose not to list companies:
Sector
' 1. Timber Production
« 2. Timber QOperations
< 3. Sawmills
4, Agriculture, Food Processing
5.. Stone, Clay, Glass Cement and other industry n.e.c.
+ 6. Construction and Contracting
¥ ‘7. Transportation and Warehousing
¥ 8. Lumbher, building materials, hardware

+ 9. Automobile and truck sales, machinery & equipment supplies

10. Gasoline, service stations, automotive and machinery repair, supplies & salvage

11. Grocery, drug, sundry, dry goods, appliances, furniture, & other household goods

n.e.c. |

* 12, Food and Beverage service
+ 13. Other retai1,’m.e.c.
14. Professional, skilled and semi-skilled trades and services
* 15. Finance, Real Estate and Insurance
* 16. Hotel, totel and Commercial Rental
17. Electric Utilities, Communications : A :
* 18. Wholesale and Distributing |
19. Resorts
20. Recreation and Entertainment
21. Education, Public Education, Non-Profit Organization
22. Local, County, State and Federal Government
" 23, Households

2%, Qther (Please Specify)

PRSI

X

Sate as in Hughes Study
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RECLIPTS ANALYSLIS T

S

List the major products or services you preduce:

(R}

Indicate the 1976 receipts of your establishments that are located in the region:

Total Receipts $ Number of Establishments Covered

Percentage of

Percentage of Total Receipts

Total Receipts From Out-of-
Total From Ely Ely Market
Receipts Market Area Area

douseholds (Local Recreation)

“ouseholds (Non-local - Recreation)

Change in Inventory

Other Investment

Exports Qutside of Ely Area
(Other than Recreation)

Federal Government Expenditure

State and Local Government
Expenditures '

Industrial Markets (Identify)
(Example: Banks) '

—{$2,000) (807) ‘ (20%)

P Y
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€. Please indicate the approximate cost of the materials, parts, suppiies, and business services you purchased

from other establishments in 1976:
$

Y

OR

% of your sales dellar.

Allccate your purchases according to industries and the lecation of these industries. Please estimate the

percentage of dollar totals if you cannot provide exact data.

Purchased Products

and/or Total
HMaterials Purchases
(Example: Paper & Supplies) ($3.000)
Purchased Services
(Example: Law Services) ($500)

Ely Market u.s. Foreign
Areca Firms - Firms Firms
(35%) (35%) (30%)

(70%) (30%)
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SURVEY QUESTIONNAIRE: COPPER/NICKEL GROWTH POTENTIAL STUDY

CONFIDENTIAL

This questionnaire is asking for data from your business operation for the
year 1976. If you are not able to provide any information for that year, please
choose a year as close to 1976 as is possible and indicate that year in this |
space 19 .

Please refer to the instructions in this questionnaire for theAspecifics in-

volved in answering any given question, and please call:

Dr. Richard Lichty | Dr. Cecil Meyers

Department of Economics - Bureau of Business & Economics
University of Minnesota, Duluth ' University of Minnesota, Duluth
726-7219 - 726-7283

if there are any other guestions.

Thank you in advance for your cooperation on thfs most important study.
After the data contained in this questionnaire has been properly coded, this
sheet will be deﬁtroyed in order to protect the confidential aspects of this

survey.

Name of Firm:

Address of Firm:

Name of Respondent:

Respondent's Title:

Respondent's Office Phone:
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{ please provide us with your best estimate of what the answer would be.

)
f
{
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INSTRUCTIONS FOR FILLING OQUT THE hLY MARKET AREA GROWTH POTENTIAL
QUESTIONNAIRE

Please answer all questions. If you do not have the specific answer at hand,

Definitions and specific instructions for filling out the individual question-

iﬂalre items are presented below. Any other questions should be referred to Dr. Richard

flichty or Dr. Cecil Meyers as specified on the first page of this questionnaire.

1.

1.

Average Annual Employment, as defined by the U.S. Bureau of the Census,
includes all full and part-time employees who received pay for any portion
of the pay period ending nearest to the months- of March, May, August and
November.

Total Annual Wages and Salaries: This is the same information that was
asked of you on the federal withholding tax report.

Value of Depreciation during 1976: This should be the same depreciation
figure as was presented on your 1976 tax return.

Self-explanatory.

A1l Federal Taxes including excise taxes, sdcia1 security, etc.
A11 State Taxes including sales taxes.

A1l Local Taxes including property taxes.

Gross Revenue of Firm: Total revenue receipts including dividends, interest,
and property income. ’

Capital Expenditures for 1976 includes the total outlay in that period for

equipment to be used in your production process. Under A, B, and C, break
down the percentages of the total outlay as was asked for in the f1rst part of

~ this section.

If you produce products that are incidental to your primary product, please
1ist these as secondary products. If you are a multi-product firm, p]case
place in parenthesis the percentage of your total business vo]uﬂe that is

taken up by each product.

The number of establishments covered inciudes all units that you have oper-
ating in the Ely Marketing Area. We would like you to separate these
establishments from any other that lie outside of the region.

When Tisting the sales and the markets, either give dollar totals or per-

centage of total sales for your figures. List by product, not by firm.
Also, if you do not have the exact figures at hand, please give us your

best estimate.

Self-explanatery.

Self-explanatlory.

e e e
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Average Annual Employment of Firnmn:

Total Annual Wage and Salaries:

Value of Depreciation During 1976:

Date that Present Building was Build:

Taxes Paid To:

A. Federal Government:

B, State Government:

C. Local Government:

Gross Revenue. of Firm:

Capital Expenditures for 1976 (tatal)

A. New Construction and Plant
Additions

B. New Machinery and Equipment

C. New and Second Hand Capital
Goods

% From.

Ely Firms

% From
Qutside Firms

[
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INSTRUCTIONS FOR ALLOCATING SALES AND PURCHASES

-2 purchasing 1qdustries may be classified by s.i.c. number or by the following
~ustry groups if you choose not to list companies:
Sector |
« 1. Timber Production
+ 2. Timber QOperations
« 3. Sawmills
4. Agriculture, Food Processing
5.+ Stone, Clay, Glass Cement and other industry n.e.c.
+ 6. Construction and Contracting
*+ 7. Transportation and Warehousing
+ 8. lumber, building materials, hardware
* 9. Automobile and truck sales, machfnery & equipment supplies
10. Gasoline, service staticns, automotive and machiner} repair, subplies & salvage
11.  Grocery, drug, sundry, dry goods, appliances, furniture, & other household goods
* 12. Food and Beverage service e
* 13. Other retai], m.e.c.
14. Profeésiona?, skilled and semi-skilled trades and services
* 15. Finance, Real Estate and Insurance
* 16. Hotel, Motel and Commercial Rental
17. Electric Utilities, Communications
* 18. Wholesale and Distributing
19. Resorts
20. Recreation and Entertainmant
21. Education, Public Education,.Non-Profit Organization
22. local, County, State and Federal Government
° 23, Househalds
2%, Otner (Please Specify)
* Same as in Hughes Study

e o T
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SALE ANALYSIS

(@]

List the major products or services you sell: -

W

Indicate the 1976 sales of your establishments that are located in the region:

Total Sales § Number of Establishments Covered:
Qut-of-the
Total - Ely Market Ely Market Foreign
Sales Area Sales Area Sales Sales

Fouseholds (Locai Recreation)

Fousehelds (Non-local - Recreation)

leuge in Inventory

Aoy Investment

ppg tsice of Ely Area
her then Recreation)

al Government Expenditure

=66

and Local Government Expenditures
trial Markets (Identify) '
cample:  Lumber Products) (400,000) (80%) (20%)

Ll o e S
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12.  Please indicate the approximate cost of the materials, parts, supplies, and business services you purchased
from other establishments in 1976:

$

PURCHASLS ANALYSIES

13. Allocate your purchases according to industries and the location of these industries.

% of your sales dollar.

percentage of dollar totails if you cannot provide exace data.

Purchased Products
and/or :
Materials

Purchased
Sevrvices

Purchases

Ely Market U. S. Foreign
Area Firms - Firms Firms

Please estimate the

.709...



SURVEY QUESTIONNAIRE
MEDICAL EXCLUDING HOSPITALS




volved in answering any given question, and please call:

61

SURVEY QUESTIONNAIRE: COPPER/NiCKEL GROWTH POTENTIAL SfUDY

CONFIDENTIAL

This questionnaire is asking for data from your husiness operation for the
year 1976. If you are not ahle to provide any information for that year, please
chobse a year as close to 1975 as is possible and indicate that year in this |
space 19__

Please refer to the instructions in this questionnaire for the specifics in-

Dr. Richard Lichty Dr. Cecil Meyers.

Department of Economics Bureau of Business & Economics
University of Minnesota, Duluth  University of Minnesota, Duluth
726-7219 | 726-7283

if there are any other questions.
Thank you in advance for your cooperation on this most important study.
After the data contained in this questioﬁnaire has been properly coded, this

sheet will be destroyed in order to protect the confidential aspects of this

survey.

Name of Firm:

Address of Firm:

Name of Respondent:

Respondent's Title:

Respondent's Office Phone:
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INSTRUCTIONS FOR FILLING OUT THE ELY MARKETING AREA GROWTH POTENTIAL
QUESTIONNAIRE

Please answer all questions. If you do not have the specific answer at hand,

slease provide us with your best estimate of what the answer would be.

Definitions and spebific instructions for filling out the individual question-

aaire items are presented below. Any other questions should be referred to Dr. Richard

Lichty or Dr. Cecil Meyers as specified on the first page of this questionnaire.

1. Average Annual Employment, as defined by the U.S. Bureau of the Census,
includes all full and part-time employees who received pay for any portion
of the pay period ending nearest to the months of March, May, August and
November. ‘

2. Total Annual Wages and Salaries: This is the same information that was
asked of you on the federal withholding tax report.

3-4. Selp-explanatory.

1. Average Annual Employment of Fiym:

2. Total Annual Wage and Salaries:

3, Taxed Paid To:

A. ngera] Government:

B. State Government:

C. Local Government:

*. Gross Revenue:

e it o Ay et e
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INSTRUCTIONS FOR ALLOCATING SALES AND PURCHASES

-3 purchasing industries may be classified by s.i.c. number or by the following
Lustey groups 1f you choose not to Tist cecmpanies: :

sector

L‘ 1. Timber Production

t 2. Timber Operations

v 3. Sqwmil]s

4. Agriculture, Food Processing

5.' Stone, Clay, Glass Cement and other industry n.e.c.
+ 6. Construction and Contracting

« 7. Transportation and Naréhousing

+ 8, Lumber, building materials, hardware

+ 9. Automobile and truck sales, machinery & equipmént supplies

* 12. Food and Beverage service

* 13. Other retail, m.e.c.

14. Professional, skilled and semi-skilled trades and services -

* '15. Finance, Real Estate and Insurance

* 16. Hotel, Motel and Commercial Rental

17. Electric Utilities, Communications

* 18. Wholesale and Distributing

19. Resorts

20. Recreation and Entertainment

T LSBT o OGN F. S N AR 22O AT

. 21. Education, Public Education, Non-Profit Organization

22. local, County, State and Federal Government

* 23. Households

LAY
Y

Other {Please Specify)

me as in Hughes Study

10. Gasoline, service stations, automotive and machinery repair, supplies & salvage

11. Grocery, drug, sundry, dry goods, appliances, furniture, % other household géods

n.e.c.
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indicate the approximate cost of the materials, parts, supplies, and services you purchased frem other
blishments in 1976.

Allccate your purchases according to industries and the location of these industries. Please estimate the
nercentage of dollar totals if you cannot provide exact data.

Purchased Products
and/or - Total Ely Market U.s. Foreign
Materials Purchases Area Firms Firms Firms

,-5'9.._

Purchasad Services




COPPER/NICKEL STUDY
SURVEY QUESTIONNAIRE

CONSTRUCTION SECTOR
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SURVEY QUESTIONNAIRE: COPPER/NICKEL GROWTH POTENTIAL STUDY

CONFIDENTIAL

This questionnaire is asking for data from your businéss operation for the
year 1976. If.you are not able to provide any information for that year, please
choose a year as close to 1976 as is possible and indicate that year in this .
space 19 |

" Please refer to the instructions in this questionnaire for the.specifics in-

volved in answering any given question, and please call:

Dr. Richard Lichty Dr. Cecil Meyers

Department of Economics Bureau of Business & Economics
University of Minnesota, Duluth  University of Minnesota, Duluth
726-7219 o 726-7283

if there are any other questions}

Thank you in advance for your cooperation on this most important study.
Aftgr the data contained in this questionraire has been properly coded, this
sheet will be destroyed in order to protect the confidehtia? aspects of this

survey.

Name of Firm:

Address of Firm:

Name of Respondent:

Respandent's Title:

Respondent's Office Phone:_'
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INSTRUCTIONS FOR FILLIHG OUT THE ELY MARKET AREA GROWTH POTENTIAL
QUESTIONNAIRE

Please answer all questions. If you do not have the specific answer at hand,
pleﬁ%e provide us with your best estimate of what the best answer would be.

Definitions and specific instructions for filling out the individual question-
naire items are presented below. Any other questions should be referred to Dr.
Richard Lichty or Dr. Cecil Meyers as specified on the first page of this question-
naire. ‘ :

I-A. Dollar Value of Construction Work for the year asks for your estimate

of the value of the constructien work actually put in place for the

year 1976.

1. Dollar Value of Contracts Received asks for these contracts

~even if no work has begun on the project.

2. Dollar Value of Contracts Completed includes all contracts that
were completed during 1976 regardless of when these contracts were
started.

3-6. These percentages should relate only to the actual work done during
the year. It should not relate to the contracts discussed in I-A:

1 and 2.
I-B. 1-3. Seif-explanatory.
4. Please itemize income sources ‘ather than those spec1f1ca1]y

mentioned above.

I-C. These should be percentages relating to the value given in item I-A,
Dollar Value of Construction Work for the Year.

IT-A 1. Average Annual Employment, as defined by the U.S. Bureau of the
Census, includes all full and part-time employees who received
pay for any portion of the pay period ending nearest to the
months of March, May, August, and November.

2-4., Self-explanatory.

I1-B. In a figure for change in.inventory is available, please substitute
change in inventory for these two questions.

II-C. Equipment Ana1ysis (Total) is asking for the total dollar expenditure
made for physical equipment during 1976.

1. Value of Depreciation during 1976: This should be the same
depreciation figure as was presented on your 1976 tax return.

2-4. These should be percentage figures based on the total equipment
cost figure given in II-C above.

IT-D Self-explanatory.

11-E. Total Value of Sub-Contracts in 1976 should be the value of these contracts
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tet by your fivm to other firms for their contribution to contruction. It
should, therefore, reflect the value of vork actually completed during the
year 1976 by your sub-contractor.

Please try to break these sub-contracts down by the type of sub-contractor
that you deal with. For example, 30% of your total sub-contracts may have
been let to local electrical firms, 10% to nonlocal electrical firms, 40% to
Tocal plumbing establishments, etc.

e m e e
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INSTRUCTIONS FOR ALLOCATING SALES AND PURCHASES

e purchasing industries may be classified by s.i.c. number or by the following

stry groups if you choose not to 1ist companies:

- Sector
1. Timber Production
2. Timber Operations
3. Sawmills
4. Agricu]ture, Food Processing
5. Stone, Clay, Glass Cement and other industry,n.é.c.
6. Construction and Contracting
7. Transportation aﬁd Warehousing
8. Lumber, building materials, hardware
9. Automobile and truck sales, machinery & equipment supp?iés
10. Gasoline, service stations, automotive and machinery repair, supplies & salvage
11. Grocery, drug, sundry, dry goods, apbliances, furnitura, & other household goods
12. 4Food and Beverage service | e
13. Other retail, m.e.c.
14. Professional, skilled and semi-skilied trades and services
15. Finance, Real Estate and Insurance\
16. Hotel, Motel and Commefcia] Rental
17. Electric Utilities, Communications
18. Wholesale and Distributing
19. Resorts |
20. Recreation and Entertainment
21. Education, Public Education, Non-Profit Organizatioh
22. Local, County, State and Federal Government
?23. Households
24. Other (Please Specify)

Same as in Hughes Study
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I. Sales Analysis

A.

Doltar Value of Construction Woark for the Year

Y B Lo DN -

Dollar Value of Contracts Received

Dollar Value of Contracts Completed

Percent of Work in Ely Market Area

Percent of VWork in Arrowhead Region

. Percent of YWork elsewhere

Percent of Work taken up in Repairs or Maintenance

Dollar Value of Receipts from Nonconstruction Activities

1.

Customer Analysis
1.
2.

Real Estate QOperations

Equipment Lease or Sale (Please Specify)

Material Lease or Sale (Please Specify)

Other Income (Please Specify)

% of Total
Construction Receipts

% of Local
Construction Receipts

Residential

Commerical

Industrial

Federal Gov't: Defense

Federal Gov't: Nondefense

State Government

County and City Government
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IT. EXPENST ANALYSITS

A.

Employment Analysis

1. Average Number of Employees for the Year

2. Highest Employment for the Year

3. Lowest Employment for the Year

4, Total Annual Wages and Salaries

Inventory Analysis

1. Value of Inventory on Hand at the Beginning of 1976:

2. Value of In&entory on Hand at the End of 1976:

Equipment Ana]ysis.(total)

% of Total
Equipment Purchases

% of Local
Equipment Purchases

1. Depreciation on Existing
Equipment

2. Rentals Paid on Equipment

3. Maintenance & Repair Cost§

4,  Other Equipment Related Costs
(Please Specify)

Other Expenses (total)

% of Total
Expenses, Other

1. O0Office Supplies

2. Electricity

PO pi.

% of Local
Expenses, QOther




-7 3=
% of Total % of Local
Expenses, Other Expenses, Other

3. 011, Gas and Water

4. Praofessional Services

5. Advertising

6. Interest on Borrowed Funds

7. Insurance

8. Taxes Paid to Federal Government

9. Taxes Paid to State Government

10. Taxes Paid to County and Local Governments

11. Other Operating Expenses (Please Specify) include materials purchased .
in this category. :

E. Total Valueof Sub-Contracts in 1976
: % of Total % of Sub-Contracts :
Sub-~Contracts Sub-Contracts ~ Tet out to Local Firms

e e
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Proposed Sectors For Transactions and Final Demand

Components For Ely Area Input/Output Tables
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10.
11.

12,

14.
15.
16.
17.
18.
19.

20.

74

SECTORS OF ELY AREA L/0: First Attempt

Timber Production

Timber Operations

Sawmills

Agriculture, Food Processing

Stone, Clay, Glass Cement and other industry n.e.c.
Construction and Contracting

Transportation and Warehousing

Lumber, building materials, hardware

Automobile and truck sales, machinery & equipment supplies

Gasoline, service stations, automotive and machinery repair, supplies & salvage

Grocery, drug, sundry, dry goods, appliances, furniture, & other household ggogsc

Food and Beverage service

Other retail, n.e.c.

Professional, skilled and semi-skilled trades and services
Finance, Real Estate and Insurance

Hotel, Motel and Commercial Rental

Electric Utilities, Communications

Wholesalé and Distributing

Resorts

Recreation and Entertainment

Education, Public Education, Non-Profit Organizations
Local, Coun&y, State and Federal Government

Households

Same az in Hughes Study

e e emam e




POSSIBLE FINAL DEMAND SECTORS TFOR ELY I/0

Households (Local Recreation)
Households (Non-local - Recreation)
Change in Inventory

Other Investment

Exports (Other than recreation)
Federal Government Expenditure

State and Local Government Expenditures

b T AT i s mm s s e e
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TABLE I:

-7 G~

NUMBER OF FIRMS BY INDUSTRY

CATECORY IN THE ELY MARKET AREA

Timber Production

5 lLogging

Timber Operxations

10 Cutting Operations

Sawmills

6 Sawmills
Agriculture

Not Yet Available

Food Processing
2  Bakery
2  Dairy
Stone, Clay, Glass & Cement

1 Concrete Products
1 Pipestone

Other Industries
Sheet Metal

Machinery Comrinies
Pulp and Paper
Mining Companies
Sanitation

Cabinet Maker

HWORENOF

Contruction & Contracting

9 Construction
5 Electric Contractors
1 Explosives

Printing & Publ.shing
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Iransportation & Warehousing

Bus Depot
Airport
Airlines

R W

Lumber, Building Materials} and Hardware

3 Hardware
7 Lumber
2 Plumbing

‘Auto and Truck Sales and Machinery and Equiprent Sales

6 Auto Sales
1 Snowvmobile

Gas and Sexrvice Stations

25 (Gasoline Stations

Auto and Machine Repairs and Service

4 Road Service (AAA) and Wrecker Service
5 Auto Parts
13  Auto Repair and Paint

Grocery, Drug, & Sundry

i1z Grocerj Stores
6 Drug Stores

Dry Goods, Furniture and other Household Goods (NEC)
1 General Stores

Electric

Shoe Sales

TV Sales and Service, Stereo

Furniture

Upholstery

Clothing Sales

NN ooy

“ood and Beverage

Restaurants
Taverns & Bars
Ligquor Stores
Beverage

|SS BESEER
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Other Retail (NEC)

R R S IR -

Florists
Trailer Courts
Cift Variety
Boolc Store
Fuller Brush
Candy Sales
Decorative
Jeweler
Ceramics

Professional Services

B
HENWNNORRMWW;

fan

Skilled and Semi-skilled Trade & Services

[ R R )

Finance,

1

NV, Ww

Clinics
Hospitals
Accountant
Management Services
Dentists
Doctors

Vets '
Chiropractors
Attormieys
Funeral Homes
Surveyor

Beauty Shops

Art & Camera, Print, Photo
Furnace Repair

Cleaners and Laudromats
Well & Pump Service
Barber Shop

Piano Service

Real Estate, & Insurance

Insurance
Real. Estate
Credit Union
Panks

H. & R Block

Hotel, Motel, and Commercial Rental

Co = O

" Motels

Apts.
Hotel
Lodges

1 Electric Utilities

78
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Communications
1 Station
3 Cable
Wholesale and Distribution
13 Bullk Gas & 0il
1 Natural Gas
Resorts & Outfitters
34 Resorts

15 OQutfitters

Récreation and Entertaipment

2 Golf Courses

7 Bait and Tackle

4 Bowling

2 Theatre

1 Bike Shop

1 Amusement Center

5 Sporting Goods
Education

Not Yet Available

Nonprofit Organizatioms

24 Churches
10 Fraternal Groups
1 Consumer Service
2 Referral Service
1 Art Education

4  Camps

[
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Sources of Secondary Data

Secondary sources of data of potential value to the study
include:

- City and County Data Book
- County Business Patterns

~ Minnesota Personal Income Tax Data, Department of
Revenue. (Particularly personal income by school
district.)

- U.S. Census of Population, Manufacturing, Agriculture,
Governments

- Porest Data, including revenue from Sales of stumpage
in the Superior National Forest.

- Forest data from Division of Forestry, St. Louls and
Lake Countins.

.~ Household Survey data collected by the Socio-Economic
section of E.Q.C.

~ Data on wood products consumption from U.S. Forest
Service.

- Data on Demand for Forest Products through 1990, U.S.
Department of Commerce

- The University of Minneosta MAPS Division will be
consulted for the statistics available from its data
banks (used in conjurnction with the various census
publications noted earlier).

- The Minnesota Survey of Lakes, D.N.R. and Superior
National Forest supervisor

— Data on employment supplied by the Minnesota Department
of Employment Services under contract to E.0.C. (two
digit S.I.C. data).

~ Minnesota Arrowhead Association data, as available, on
resorts in the Arrowhead Regiomn.

- Arrowhead Regional Development Commission, data for
studies publically available.

- Northeastern Minnescta Development Association for any
data available to the public on recreation and forestry.

- Lake States Forest Experiment Station publications.
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sources of

page 2

{

Secondary Data

U.S. Department of Commerce, Revenue Sharing data. (This
data is as yet unpublished and is nobt currently available.
However, it is believed this data will be available some-
time in the summer of 1977.)

Taconite employes commuting study, E.Q.C.
Ronald B. Hayes, Environmental Economic and Social

Impacts of Mining Copper Nickel in Northeastern
Minnesota, published 1974, 150 pages.

U.S. Bureau of Mines-~-data on coper mining production
and prices as available.

Minnesota Department of Transportation travel density
counts along various highways in the study area.

Minnesota Department of Natural Resources special
studies of Forestry made since 1970 including census
of sawmills and hearvesters, and the most recent survey
of the Department.

C.H. Meyers and others, Bureau of Business and Economic
Research, U.M.D. special study of value added by
primary forest production in the Arrowhead Region. (It
is expected this study will be published in late summer
1977) .

Minnesota Department of Economic Development for any
forestry demand and supply information they may have
available.

Data sources in the library of Socilo-Economic sertlon of
the Copper-Nickel group will be researched

University of Minnesota Land Management btudles and
systems
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Date: Hour: L.ocation:
Vehicle: Equip: I. D.
Gallons purchased: Composition:

This Study is conducted by the YUniversity of Minnesota, in 'coéperatio'n with™
the Minnesota Department of Economic Development, local businesses and
Chambers of Commerce, and the United States Travel Service. The infor-
mation will help in serving you and other travelers. We do not need your
name. All information about you will be cenfidential.

1. How many times during'tvhis-tr“i'p will a member of your travel group have
been in an auto or truck at gas pumps in the .
Twin Cities Area? (see map) . nurber (count this time)

2. What is your home zip code or location?
‘ zip code or city and country

3. How many in your travel group are
16 years of age or older? Number (count yourself)

Undef 16 years of age?

number
4, On this trip away from home, how many
nights will you be gone? number of nights "x" bere if
overnight
5. Is any vacation time used for this trip?
yes no

6. What was (or is) your major destination? If more than one, give point
farthest from home. ' ‘

city state, province or country

PLEASE TELL US ABOUT YOUR STOP IN MINNEAPOLIS - ST. PAUL AND
THE OVERALL METROPOLITAN AREA (see map)

7. How many nights were (or will you bejin the o
Minneapolis-St. Paul area on this trip? nights or "x" here if not
- S - : overnignt
8. If you stayed (or will stay) overnight, please give the type and location
of overnight lodging in the Twin Cities Area. If more than one type of
lodging, give number of nights of each. See map for names of locations,

Nights : Location

With friends or relatives

o~ . }
Se coand N dme

Hotel, motel, resort
3

Camping

Other -83-




10.

~84-

What was your major purpose for stopning in the Twin Cities Area? If
you have more than one major purposé, please use numbers to rate their
. 1 . .

importaace: put a "1" beside your most important purpose, a "2" by the
next jmost important, and so on,
Trucking (pickup or delivery)

Commuting to work here

Other work or business to earn a living-

Attend convention or conference

Shopping

Recreation, entertainment, sightseeing

V,isit‘ friends or relattves (anniversaries, weddings, funerals, stc.)

-

Overnight lodging
Eat or drink

Auto or truck service

————

To catch or help someone else catch a plane, train or bU.D,
" How marny will catch the plane, tram or bus?

number
thher

Please check any of the following that were (or are expected to be)
important for this trip to the Twin Cities Area. (If more than one,
use numbers to rate the importance; 1=most important, 2=next most
important, etc.) ’ :

Wholesale or retail business (does not include shopping)

————

Manufacturing or processing business

Financial, investment, or insurance agency

Governmental officials or agencies

[ ——

Doctor or dentist

School, educational service or institution

—

Lawyer
Religious organization (excludes attendance at services)

Technical or business service not shown above

None of the above

Personal or family concerns (school, medical, religious, etc.)
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11, Which of the following recreational, cultural or leisure activitics did
you or your group do (or expect to do) in the Twin Cities Arca? (X as
many as may apply)

MVisit friends or relatives

) Visit a mmuseum, or attend an art-show, lecture or a music g
1l
or theater performance. Please name:

Go sightseeing or take a tour or excursion

1
__Attend a ball game or other sports event. Please ) F

!?

i

. check: Professional college high school

Go to a night club or supper club, dining or dancing
Go to a special public event, celebration or observance }
b

Please name:
____Amusement park or zoo .
. _____Bowling lanes or fnovie
;____P'lay golf, tennis, etc, !
_____Water sports - fishing, boating, swimming, etc.. . Ezd\
Winter fspofts - skiing, snowmobiling, skating, etc. L
Go to public park or picnic area |
Other, please name: | Qd
None of the above I‘“
12.  Please double check (XX) one of the activities listed in question 11 §Of
that was, or is expec’ced to be, the most satisfying. : J;:'
be

130 " Please list your group's total expenditures for the last 24 hours in the
Twin Cities Area, Include payments made by personal or company
credit card., If you have been here less than 24 hours, please estimate
what you will spend.for your first 24 hours here. If you are staying here
less than 24 hours, please list what you will spend for your entire stay.

[ S T

Lodging: $ o
Food & Beverage: $ :

Transportation/Travel: $
(Include present purchase of gas, etc.)

Shopping purchases: §

Entertainment & Recreation: § .

Other Expenditures: $

TOTAL EXPENSES: §

14. Have you ever visited the Twin Cities before?
yes no

If yes, about how many times have you visited here in
e ; number

the past five years? t




16.

17.

18,

19.

~86-

Did you get information to help plan this trip to
the Twin Cities, either before coming or while yes no
here? (brochures, maps, schedules, advice) '

It yes, please show where you gol the iinformation:
___ Newspaper or magazine articles
Chamber of Commerce or tourist service
_____Hotel or Motel
_____AAA, other Motor Club or travel agency
Tourist Information Center or Bboth
From friends |

__cher, please name:

Was your stop in the Twin Cities a major reason for this
trip away from home? : yes )

On this trip, have you or will you stop in the state of Minnesota outside
of the Twin Cities Area? '

Yes ; If yes, please continue below with question 18,

’

No 3 If no, please turn to page 5, question 20.

Total time spent (or to be spent) at stops in Minnesota outside the
Twin Cities or, if less than 24 hours "'x' here:

(days)

What is or was the major purpose(s) of your stop(s) in Minnesota outside
of the Twin Cities Area? (If more than one, show importance by numhber;
l1=most important, 2=next most important, etc.)

" Trucking (pickup or delivery)

Other work or business to earn a living

—— e

Attend a convention or conference

Visit friends or relatives (anniversaries, weddings, funerals, etc.)

[ —

Entertainment (see a game, theater, supper club, etc.)

____Sightseeing

__Outdoor recreation (golfing, fishing, camping, skiing, etc.)

——

Personal or family concerns (school, medical, religious, etc.)

—————r

Food, lodging, or automobile services

Shopping

Qther

————




20.

21,

87—

On this trip away from hore, do you (or did you) have important desti-
nations outside the state of Minnesota?

Yes ;3 1l yes, please continue below with question 21,

No. : If no, please go to question 22,

What is the major overall ournose of this trip away from home? (If -
moce than one show importance by numbers; 1=rnost important, 2=next
most important, etc.)

Trucking (pickup or delivery)

Other work or business to earn a living

Attend a convention or conference

Visit friends or relatives (anniversaries, weddings, funerals,

——

Entertainment (see a game, theater, supper club, ete.)

____Sightseeing or driving for pleasure
Qutdoor recreation (golfing, fishing, camping, skiing, ‘etci)

Personal or family concerns (school, medical, religious, etc.)

Shopping
Other .

P

PLEASE TELL US ABOUT YOURSELF AND YOUR FAMILY

22.

23,

24.

26.

What kind of work does the head of your household do?

ete.)

What are his or her most important activities or duties?

Please check your total yearly family income:
___Under $1,ﬂ000 .
_______$1, 000 and under 35, 000

M$5, 000 and under $10, 000
_$10,000 and under $15, 000
_$15,000 and under $25, 000
.__,,_.$25’ 000 and under $35, 000

$35, 000 and over

Number in your famify (living at home)

Age 16 and over Under 16
number number

Please circle the years of formal education completed by the head of

your household.
8 or less 9 10 11 12 13 14 15 16 17 or more

" “ASE RECORD THE GALLONS OF YOUR PRESENT -
} UFL PURCHASLE . Gallons

Thank you, your cooperation will assist Twin Citics agencics and businessmen

in scrviag you, the Traveler!
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FOOLNOTLES

Jay M. Hughs, "Forestry in Ttasca County's Economy: An Input-
Output Analysis. :

Richard Lichty and W. Fleischman, "Transient Housing Study,"
sponsorad by the Center for Urban and Regional Affairs, University
of Minnesota.

Richard Lichty, "Senior Citizens' Housing Study," sponsored by the
Planning Department, City of Duluth and the Housing and Redevelopment
-Authority, Duluth.

On a recent trip to Washington, D. C., members of the research team
found that Department of Commerce, Department of Agriculture and Bureau
of Mines information is rarely summarized at the sub-county level and
that such information can be obtained, if at all, only at great expense.






