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The Minnesota Departlnent of Trade and Economic Development
develops and implements policies and progralns to create a favorable
environment for economic growth and to achieve a balanced and
competitive statewide economy.

Direct services of the department include the financial, technical and
information resources listed in this guide. Other functions include
marketing the department's programs, and gathering, analyzing and
disseminating economic and Inarket data as a public information
clearinghouse.



EconOluic

Conlnlunity Developlnent Division
612/296-5005

The Rural Developnlent Board
nlay award up to $11nillion in
Challenge Grants to six desig­
nated regional organizations
around the state. These regional
organizations V\rill use the
Challenge Grants Inatched V\rith
private funds to prmride loans to
neV\T and expanding businesses.
Loans cannot be less than $5,000
or Inore than $100,000.

Eligible businesses include
technologically innovative

industries, value-added 111anU­
facturing, agri-processing infor­
Inational industries and agricul­
turallnarketing.

Conlnlunity Developnlent Division
612/296-5005

The prograln was established to
encourage developlnent and
expansion of efficient district
heating systenls that have the
potential to save energy and dis­
place scarce fuels.

Application Inay be nlade
only by a nlunicipality. The

nlunicipality Inust denlonstrate
the project's econOlnic and tech­
nical feasibility and adequate
prmrision for proper and efficient
operation and nlaintenance of
the project.

Loan rates are dependent
on the rate at which the

state of Minnesota sells bonds.
Loan tenns are a Inaxilnunl of 20
years. The state's credit rating
usually results in a lower interest
rate than conlnlunities could
obtain individually.

C0111nlunity Developlnent Division
612/296-5005

Econonlic Development Grants
are available for local econOlnic
developlnent projects that retain
or createjobs, stilnulate additional
private investnlents in business
developlnents and increase the
local tax base. Grants are avail­
able to general purpose local
units of governnlent and Indian
reservations and Inay be used for
business loans and/or public
ilnprovelnents needed to U\.k,UU'J"

an econOlnic developnlent pro­
ject. Loans are repaid to the local
govenllnent or Indian reserva­
tions by the borrower and Inay be
used to finance a revolving loan
fund for future econOlnic develop­
Inent projects in the conlnlunity.

All local units of govern­
Inent and Indian reserva­

tions are eligible to apply. Appli­
cants Inay apply only once during
a calendar year. Applications are
accepted throughout the year as
long as funds are available.
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Economic to businesses and communities in a
federal grant Financial resources are de~'Dgrled

business
[
~ = Rate/Term

C0l11111unity Developlnent Division
6~ 2/296-5005

The Energy Conservation
I:I:LVestlllent Loan Progranl pro­
vides financing for conservation
l1:1€asures. These 111easures
include installations or 1110di­
fications which reduce energy
consunlption or allow the use of

alternative energy source in
L4ULHAJL.LLF,'" owned and operated by

OJ '-_",-ULLu school districts.

A school district nlust
denlonstrate that all audit

activities for each building have
been cOlllpletecl, that the project
is econo111ically feasible, and that

l1as made adequate provisions
assure proper and efficient

of the school facility
the cOlnpletion of the

conservation Ineasures.

Loans are repayable within
10 years fronl the date they

made. Loan rates are depen­
dent on the bond sales used to
fUllcl the loans.

C01nmunity Developlnent Division
612/296-5005

The Hospital Equiplnent Loan
Progralll pruvides loans to
hospitals for the purchase of
equiplnent necessary to establish
or Inaintain essential healthcare
service.

The hospitallnust be uwned
and operated by a county,

district, Inunicipality or non­
profit corporation, and be unable
to obtain suitable financing from
other sources. The application
Inust be approved by the
Minnesota Departlnent of Health.
The hospital Inust provide a
letter of credit or bond insurance
fronl a private insurer.

Short-tenll loans approved
by the Minnesota Public

Facilities Authority ¥orill be 111ade
at an interest rate of8.375 percent.

Joint Venture Tm.uism
""-.'llr.o.ihl.,,.rl Fund

Office of Tourism
612/297-4015

The Joint Venture Tourislll
Marketing Fund was established
to stimulate expansion of private
sector marketing progralllS that
generate increased travel into
and throughout the state of
Minnesota.

Any local, regional or state­
wide nonprofit tourisln or­

ganization that is fonned for the
prilnary purpose of prOllloting
touriS111 Inay apply.

Applications or funds fr01n
single c01nlnunities or

organizations may not exceed
$5,000 per project. Projects
involving Inore than one C01n­
111unity Inay apply for up to
$10,000. All applicants Inust have
Ininilllulll private sector cash
and in-kind contributions equal
to or greater than the funds being
requested fr01n the Office of
Tourisln.
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Minnesota Minnesota lH:ll1I,r,p'D'lIlI11'lQP

Zone
Minnesota II<''Ul,'\"nl,'T Finance

ComlTIunity DeveloplTIent Division
612/296-5005

The Minnesota Development
ProgrmTI provides funds for agri­
cultural and econOlTIic develop­
lTIent in the state. Funds Inay be
used for the acquisition of land,
building, lTIachinery, equipment,
building construction and renova­
tion, and developlTIent costs.
Working capital is not an eligible
use of funds. The Minnesota Agri­
cultural and Economic Develop­
ment Board issues revenue bonds
backed by a state reserve.

A new or expanding
Minnesota business seeking

financial assistance in the mini­
mUlTI range of $500,000 may apply.

The rate is equal to the lTIar­
ket rate of interest for silTIi­

lar securities at the time the
bonds are sold. The term is
established by the Agricultural
and ECOnOlTIic Development Board
based on the useful life of the
assets to be financed.

ComlTIunity Development Division
612/296-5005

The Minnesota Enterprise Zone
Progrmn uses state and local tax
credits to reduce businesses' cost
of operating in Minnesota. It con­
sists of two parts. The Border Cit­
ies Progranl helps retain existing
businesses while the Competitive
Zone Program helps munici­
palities attract new and/or
expanding businesses.

All businesses are eligible
for the Competitive Zone

ProgrmTI except retail food and
beverage and automobile service;
recreational facilities; property of
a public utility; property used in
the operation of a financial insti­
tution; property owned by a fra­
ternal or veterans' organization;
and property of a business oper­
ating under a franchise agree­
lTIent that requires the business
to be located in the state. Busi­
nesses ineligible for the
Competitive Zone Program are
also ineligible for the Border
Cities Program, except retail food
and beverage and automobile
service.

Minnesota Trade Office
612/297-4222

The Minnesota Export Finance
Authority was created to assist
businesses whose transactions
are too SlTIall to interest interna­
tional banks. The Authority offers
the Export Loan Guarantee
Program, which provides loan
guarantees ranging froln $25,000
to $250,000 for export sales on a
transaction basis; the Foreign
Credit Insurance ProgralTI, which
provides businesses with insur­
ance on foreign receivables; a
special progranl for businesses
that are interested in U.S.
government and foreign govern­
nlent prOCUrelTIent opportuni­
ties; and individual counseling
on international finance.
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Comlllunity Developnlent Division
612/296-5005

Conl1llunity Developnlent
Corporations are public nonprofit
corporations established under
state and federal laws to provide
financing and technical assis­
tance to new and expanding
businesses and cOlllnlunities in
distressed areas of the state.
Their purpose is to create enlploy­
lllent opportunities for low­
inCOllle persons through debt
and equity financing in business
ventures.

To apply, a COlllnlunity
Developlllent Corporation

lllust be a nonprofit corporation
incorporated under Chapter 317,
and operate in a specified geo­
graphic area with at least 10 per­
cent of the designated COllllllun­
ity at a low-incOllle level. A
conlnlunity also llluSt linlit vot­
ing lllelllbership to residents of
the designated conlnlunity and
select at least 40 percent of its
directors frOlll the lower-inCOllle
lllenlbership of the corporation.

OMNI504 P'll'O<lfll'OJl1Yfill

COllllllunity Developlllent Division
612/296-5005

OMNI, a private financing corpora­
tion, provides subordinated
lllortgage financing to industry
and lllanufacturing enterprises.
Funds nlay be used for the acqui­
sition of land, building, lllachin­
ery and equiplllent, building reno­
vations and other fixed asset
purchases. Proceeds fronl the sale
of OMNI debentures are used to
provide fixed-rate financing for
up to 40 percent of any project or
$500,000, whichever is less. A
local lending institution is
required to provide 50 percent of
the financing for the project. The
renlaining 10 percent of a p.coject
is financed in the fonll of equity
by the cOlllpany.

Slllall businesses v"'vith a net
worth of not lllore than $6

lllillion that have net profits after
taxes averaging less than lllil-
lion during the previous two
years are eligible.

Outdoor Recreation Grants

Community Developlllent Division
612/296-5005

Outdoor Recreation Grants are
intended to increase and
enhance outdoor recreation facili­
ties. Federal and state grants are
provided to local units of
governnlent for up to 50 percent
of the acquisition and/or devel­
oplllent costs of local parks. This
includes design and engineering
(up to 15 percent of total project
cost), site preparation, renova­
tion, trails, boat accesses, fishing
piers, Swilllilling beaches, camp­
grounds, athletic facilities, sup­
port facilities, park roads and
parking areas.

Cities, counties, towllships
and recognized Indian tribal

governments may apply. Appli­
cants should be able to fund at
least 50 percent of the total pro­
ject cost.

The lllaxilllU111 anlount avail­
able is equivalent to 50 per­

cent of the total eligible project
costs. Per-project grant lllaxi­
lllUlll is $400,000 for the life
of the project. The length of
the project is three years frOlll
the date of project approval.
Grant lllonies are disbursed as
costs are incurred, prorated with
the local share.
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SUlall Cities

C0111n1unity Developl11ent Division
612/296-5005

Grants are awarded to help devel­
op or redevelop sn1all con1111uni­
ties by rehabilitating existing
housing, constructing or rehabili­
1,ating public infrastructure, and
assisting businesses and indus­
tries. The latter n1ust be in COl11­
bination vvith a housing and/or
infrastructure project.

[ A project nlllst: 1) principal-
I ly benefit low- or n10derate­
incon1e people; 2) prevent or
elin1inate shu11s and blight; or
3) alleviate an urgent con1n1unity
developn1ent need. Grants are
available to cities of fewer than
50,000 people and counties of
fewer than 200,000 people.

The 111axin1un1 grant is $600,000
for single-purpose housing or
infrastructure. The 111axin1un1 for
cOl11bination housing/infrastruc­
ture/econOl11ic developn1ent
grants is $1.4 111illion.

State Hl~Dlel)eIH:u:~nl

Grants 1IJ'1I',n<r6"fI'''''''''''

Conu11unity Developn1ent Division
612/296-5005

The Minnesota Public Facilities
Authority's State Independent
Grants Progran1 provides grants
for the planning, design and con­
struction of wastewater treatl11ent
facilities. The State Independent
Grants Progra111 is operated out of
the Water Pollution Control
Revolving Loan Fund. The
Authority sets aside a portion of
the grants awarded each fiscal
year for 1nunicipalities having
substantial econOl11ic develop­
1nent projects which require
111unicipal "rastewater treatl11ent
ilnprove111ents.

Grants 111ay cover capital costs
associated '''lith wastewater treat­
111ent projects or reil11burse
owners of individual on-site waste­
water treatl11ent systen1s for up to
50 percent of the costs of upgrad­
ing or replacing systen1s. Grants
also 1nay be used to upgrade or
correct wastewater treat1nent
facilities that have failed to 111eet
perfonnance standards. Eligible
costs include engineering,
design, construction and legal
assistance.

Eligible applicants are iden­
tified and ranked by the

Minnesota Pollution Control
Agency Needs List.

Urban Revitalization 1IY~"n,«1I'l;I"::Hn

Co111111unity Developl11ent Division
612/296-5005

The Urban Revitalization
Progran1 provides state and local
financial assistance to designated
target neighborhoods in the cit­
ies of Minneapolis and St. Paul.
Specific activities to be under­
taken nlllst be identified in the
city's revitalization work progran1
and 111ay include such activities
as housing assistance, public
il11proven1ents and econOl11ic
developn1ent projects.

State funds are available to
the cities on a 111atching fund

basis for projects vvithin targeted
neighborhoods. Eligibility require­
111ents for targeted neighborhoods
are based on unel11ploy111ent rates,
household inCOl11e data, and age
or condition of residential dwell­
ing units.

"

.I
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Division

Water Pollution Control
Loan Fttnd y\Y'(HT"'LH'

financial assistance to I1Iunicipali-
for the construction of pub-
uwnecl wastewater treat111ent

facilities. The prograln
loans for eligible pro­

costs to COnl111Unities identi­
by the Minnesota Pollution

Control Municipal Needs
and the Minnesota Public

Facilities Annual
Intended Use Plan.

Because the U.S. EnvirOlllnental
Protection provides the
capitalization grant funds, the

is required to 111ake
loans that ensure the financial

and provide for the per­
r'\C,Tll'T'{T of the fund. The U.S.
EnvirOnl11ental Protection

grants and the state's
required 20 percent 111atch to the
fund are anticipated to be $160
:million during the next five
years.

Loans IDay be l11ade to
municipalities certified by

Minnesota Pollution Control
Agency that need to 111eet water
quality perforn1ance standards.

Loans shall be at or below
l11arket rates as detennined

the Public Facilities Authority
for a tenn not to exceed 20 years.
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"o,nc,,,,,,, Prol1lOtion Division
612/296-5010

Business
612/297-1753

Minnesota Trade Office

and dmnes­
V\Jith infonnation about

and senJices available frmn
Minnesota VVU-'IJ~H-'1.

a education
course on international business
for

The
Infonnation
copy resource center
international and

is located on
floor of the Minnesota

Center is open

also
'Jides trade leads fr011'1

to Minnesota '-'V1.-'-'I'JU,JL1.1."""

All citizens environ-
Inental concerns are 'vvelcome

to contact the ,-".,~,,,ri,"r.n-'-'-"VLLOoU'L

Resource

education.

This office serves as
infonnation

for citizens interested in
ronlnental resource issues.

to retain
attract businesses to

create a econon'lic

The assists cities
and counties in

an economic """HT"'T

In addition,
pron'lotes Minnesota and
senJices at national and interna­
tional trade shows and works
V\Jith indi\Jidual conlpanies on a
one-to-one basis after they have
acquired basic infonnation.
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Healthcare ..,UU<'UUAO'-'.ll. Industrial Site Selection
Assistance

Business Promotion Division
612/297-1303

Business PrOlTIotion Division
612/296-5009

The Assistance program
helps businesses identify

locations in Minnesota, enabling
thelTI to create jobs.

The service identifies locations
and arranges site visits for busi­
nesses considering relocation in
Minnesota. Information on exist­
ing buildings is collected and
coordinated with the physical
and locational needs of a
business.

Assistance is provided to
businesses searching for a

space greater than 10,000 square
feet in area.

The healthcare industry special­
ist serves as a liaison for corpora­
tions, individuals, associations
and educational institutions
involved in Minnesota health­
care. The specialist stimulates
growth in the healthcare indus­
try by providing information on
available resources, as well as
needed resources. In addition,
the specialist promotes aware­
ness of Minnesota's contributions
and capabilities in the field of
lTIedicine alTIOng in-state and out­
of-state audiences.

By coordinating available
resources to fill needs

throughout Minnesota, the
healthcare industry specialist
prOlTIotes positive expansion of
the industry to its full potential.

Services of the healthcare
industry specialist are avail­

able to any COlTIpany or indi­
vidual seeking to promote
Minnesota's healthcare industry,
as well as those with specific
questions or needs regarding the
industry.

Any C0111nlunity vvith a
broad base of COlTImunity

lTIay apply.

A design tealTI visit provides
ideas to ilTIprove or strength-

the ilTIage of a business, spurs
e c<: <H10lTIic developlTIent, and de-

a better lU'lderstanding of
and regional needs. A Gov­

e I~llor's Design TealTI visit acts as a
to pull the COlTIlTIUnity

<5PTn~~Y' by opening channels for
dialogue and creative

.......U~U..U~iF,. Many cOlTImunities
lTIade successful grant

a.."pplication for housing, recrea­
tI CH1 and downtown areas as a

result of Governor's Design
T~am recommendations.

of 100kB
local assets and C0111111unity

and then proposes a direc­
to solve a COn11TIUnity's prob­
Such volunteer Yn'.,,~tCl,C'C"

as architects, landscape
"JUiVvVVU and planners assist

C'liinlmunities during an intense
visit. They focus on and

s 1::: Il1lUlate awareness of C0111111U­
issues and opportunities

'-'il~<'-<iiiF, such areas as industry,
~rnmerce, cl11ture, education,

r~sidences and recreation.
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International H.1UJiI.J1Jl\\.'V1uJlJUL. and
InvestIllent

Locational Fit Minnesota Nllaternr
COllllllission

Minnesota Trade Office
612/297-4222

International Marketing and
InvestInent provides 111arket
intelligence for cOlnpanies ready
to enter foreign Inarkets. It
arranges and leads trade 111is­
sions to promising Inarkets
around the world, helps secure
foreign investInent and oversees
Minnesota's international trade
pro1110tion network.

international Marketing and
InvestInent staff have expertise
in Inarket distribution Inethods,
cultural differences, foreign
business practices, and country­
specific data in Canada; the
Pacific Riln, including Japan,
Taiwan, Korea, the People's
Republic of China, Hong Kong
and Southeast Asia; India;
Central and Northern Europe;
and parts of Latin America.

Policy Analysis Office
612/297-2335

A Locational Fit Analysis identi­
fies and cOlnpares Minnesota
business location factors for spe­
cific industries to those in other
geographical areas. Analysis 111ay
exmnine Inarkets, labor, taxes
and inputs.

Businesses seriously con­
sidering geographic expan­

sions or relocations are eligible.

The analysis aids in eco­
nOlnic developlnent by pro­

viding infor111ation on the C0111­
parative advantage of Minnesota
locations.

Business Pro1110tiol1 Division
612/296-4845

The office attracts Inajor sporting
events to Minnesota, develops
Minnesota's mnateur sports
events, caInps and clinics, and
operates a statewide network for
sports prOlnotion. Its goal is to
establish Minnesota as a center
for national tealn training by
bringing national and Oly111pic
temn training to Minnesota and
by establishing Oly111pic-caliber
sports facilities at urban, sub­
urban and Greater Minnesota sites.

Any Minnesota city can
apply for technical assis­

tance in developing a sports
progran1.

The Minnesota Alnateur
Sports COlnInission pro­

n10tes econOlnic developlnent in
Minnesota cOlnInunities by bid­
ding for Inajor sports events and
developing events and facilities.
Minnesota alnateur sports associa­
tions involve thousands of young
people in positive, structured
health activity. The Minnesota
Alnateur Sports COlnmission
assists mnateur sports associa­
tions by sponsoring OIYlnpic-
style state winter and SU111Iner
gmnes, and by establishing a
Minnesota Alnateur Sports Con­
gress and a Governor's Council
on Physical Fitness and Sports.
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Minnesota Beautifid.

Business PrOlllotion Division
612/297-3190

Minnesota Beautiful provides
training, resources and limited
financial assistance toward
beautification projects for volun­
teer groups, businesses, COlll­
lllunities and individuals. It is
designed to instill pride in
Minnesota residents, by prOlllot­
ing progrmlls and citizen actions
that keep Minnesota clean and
beautiful, 111aking it a better
place to live, work and visit.

Any individual, group, busi­
ness or comnlunity wishing

to undertake a beautification
project utilizing volunteers lllay
qualify.

Beautification projects
lllake cOllllllunities neater,

cleaner and lllore appealing to
potential business developlllent.
Projects develop a strong sense of
cOllllnunity pride and Inotivate
conl1nunity action for further
beautification projects. They also
benefit tourisnl.

Business Pro1110tion Division
612/297-3190

This program helps citizens
assist their cOlnnlunities in
lllanaging change and initiating
progress. It is a cOlllprehensive
developlnent progrmn involving
citizens in all aspects of illlprove­
111ent, frOlll C01111nunity analysis
to project i111ple111entation. Goals
and priorities for ilnprovement
are based on the results of a
cOl1ullunity assessment. Citizens
document their improvelnent
projects and receive statewide
recognition for their efforts.

Any COln111Unity with fewer
than 30,000 in population

Inayapply. All neighborhoods,
multi-cOllllllunities and counties
are eligible.

C0111munities are provided
with a framework for organi­

zation, assesslnent techniques
for community needs and
strengths, and techniques for
goal and priority setting. Recog­
nition awards and project
evaluations also are provided.

Minnesota Council on "', __~__.Y

Policy Analysis Office
612/297-1935

The Minnesota Council on
Quality is a board created to help
Minnesota industry compete
effectively, especially with foreign
countries. By developing Inethods
for illlproving quality in the work
place, the council seeks to reduce
the threat of competition to the
state's economy.

All Minnesota businesses
are eligible.

The Council will help busi­
nesses becollle more compet­

itive through quality manage­
Inent techniques.
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Minnesota Main Street

Business PrOlnotion Division
612/296-2532

This progrmn helps Minnesota
cities update their traditional
dOvvntOWIIS to today's shopping
Inall standards. Successful shop­
ping Inallnlanagelnent tech­
niques used in the process
include the pronlotion of an
identifiable ilnage, creation of an
attractive and lively environ­
ment, astute Inerchandising and
business recruitlnent, and care­
fullnaintenance of public areas.
The approach calls for a publici
private partnership and includes
training and technical assistance
in the areas of organization,
design, prOlnotion and economic
restructuring.

r Any city Inay apply for
I the Minnesota Main
Street progranl.

The program improves the
competitive ability of dOV\Tn­

town business districts through
the use of the Main Street
approach. Minnesota Main Street
improves the attractiveness of
dovvntovvn for shoppers and the
comlnunityat large. It strength­
ens existing downtowns and
creates a clilnate conducive to
recruiting businesses and gener­
atingjobs.

Minnesota Small Business
Assistance Office

Business PrOlnotion Division
612/296-3871

The Minnesota Slnall Business
Assistance Office is a central
source of initial and contiuuing
contact for business planning,
Inanagelnent and regulatory
assistance for start-up, operation
or expansion of a Slnall business.

The Minnesota Snlall
Business Assistance Office

generally serves slnall businesses
as defined by federal regulations.
Size standards vary by industry.

The Minnesota Slnall
Business Assistance Office

strengthens the snlall business
COln111unity and contributes to
econol1lic growth.

NASA Link

Office of Science and Technology
612/297-4368

This prograln enables technology­
intensive businesses in
Minnesota to access NASA litera­
ture, technical findings and pat­
ented technologies free of charge.
rts purpose is to transfer tech­
nologies frOln NASA-based
research to the Minnesota private
sector for C0111lnercialization.

NASA Link is available to all
Minnesota businesses, insti­

tutions of higher learning and
residents.

With free access to NASA's
database, there is potential

for businesses to develop new
products, increase output and
reduce cost per unit of output.
These ilnprOVe111ents will111ake
Minnesota's businesses lnore
cOlnpetitive in the world Inarket
and could result in job creation
for the state.

12 Minnesota Department of and Eco,nolmic De"elo,pm:ent



Star Cities rr4le;l['aln Wood Products -"-JUl'U'-IlAOIV.Jl.

Business Pro1110tion Division Business Pro1110tion Division Business Prol11.otion Division
612/297-1174

The wood products industry
already is one of the largest

industries in Minnesota, but it
holds potential for l11.uch greater
developlnent. The industry
specialist works to prOlnote new
developl11.ent that con1.plmnents,
rather than interferes with, the
existing industry and the existing
forest resource.

The wood products industry
specialist works to attract direct
invest111ent in wood processing
facilities to Minnesota. The
specialist also assists existing
Minnesota businesses with
problelns and opportunities
iuvolving sources, processes,
internal organization, financing,
product develop111ent and
111arketing. The specialist serves
as the industry's clearinghouse of
infoTlllation both inside and
outside Minnesota in an effort to
bring together c0111.panies that
can help each other grow.

Any company or individual
considering getting into the

wood products business; any city
interested in becOlning a wood
111anufacturing site; any agency
with a question regarding the
industIy; or any potential
custonler vvith a specific need in
wood products is welcOllle to call
on the specialist.

COl1nnunities or clusters of
COnl111Unities participating

in this progrmn typically have a
population of 1110re than 1,500.
The progrmn requires active
COnl111Unity volunteers and a
C0111nlunity COnl111itnlent to eco­
n0111ic developlnent.

This job creation/retention pro-
helps Minnesota cities

develop their organizational,
111arketing and problenl-solving
abilities, through a rigorous 11-

course in econOlllic devel­
opnlent. Professional staff help
cOlnlnunities an eco-
nonlic developnlent

Participating COllll11.unities
are aware of and

potential business needs and
have the ability to respond
appropriately. The progrmn
results in econo111ic developlllent
"readiness" for the cOl11.n1.unity
and provides a fir111 foundation
for job creation.

certification after "'"nn,oC'c,h,

VVcLU',JL'-'UL.UcG, four one-week
courses.

More econOlllic develop­
111ent with

business
skills are available in C0111nlUni-
ties as a of this progra111.
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Adlluinistration Division Business Prolnotion Division

COlnn1unications Office

612/297-1300

Develop111ent Resources Office

612/296-5022

Environnlental Resource
Developn1ent Office
612/297-3190

Minnesota UU'JlJlJlJlJlJl'VLJlJlLJl"'~'

newsletter covering the
activities, resources and projects
of the Minnesota Con1111unity
bnproven1ent Progra111 and the
Governor's Design Tean1.

Minnesota Beautiful
Quarterly newsletter updating the
projects, activities and resources
of the Minnesota Beautiful
progran1, a statevvide
beautification project.

Conununities
District

of cOlnn1unities included in
the Minnesota Conllnunity
bnproven1ent Progran1,
Minnesota Beautiful and the
Governor's Tean1.

Business Retention and

A step-by-step training progranl
designated to create jobs for
beginning or advanced econOlnic
development organizations. The
fonnat contains three videotapes
and a 56-page 111anual. Pree to
o'rganizations that intend to
in~ple'rrwnt a business retention
and expans1:on p1'·ogran~.

Star Manual
A 150-page overvie\;v of the
requirelnents necessary for Star
City certification. $20

Economic Action
Guide
COlnprehensive 110-page listing
of progra111S and organizations
involved in econOlnic develop­
111ent in Minnesota. Updated
periodically.

Profile Minnesota
A 32-page, four-color publication
on Minnesota that describes
everything frOln industries and
business opportunities to quality
of life and the education systeln.

The following factsheets are
available on a lilnited basis:
Outdoor Recreation Grants,
COlnlnunity Colleges, District
Heating and Quality Energy
Ilnproven1ent Loan, Municipal
Energy Conservation, Health Care
Equiplnent Loan, OMNI 504,
Minnesota Developlnent,
Canadian Business Developn1ent
Office, International Business
Developlnent Office,
Environn1ental Resource
Developlnent Office, Slnall Cities
Developn1ent Prograln and the
EconOlnic Developn1ent Prograln.

Factsheets
Single-page factsheets are avail­
able covering the following areas:
business tax advantages, educa­
tion, transportation, the
Minnesota Trade Office, the
Business Support Progran1, the
COlnlnunity Support Prograln,
and the Job Training Progran1.

Minnesota IVl~l~flzlne

An eight-page 111agazine, pub­
lished six tilnes a year, focusing
on Minnesota's wide range of
resources and econol11ic
opportunities.
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BrochuLre
Introduction to the progra111 and
outline of steps for C0111111Unity
invoIve111ent.

Guidelines to the Minnesota

PrograItu
Fifteen-page handout walks
through the Minnesota
C0111111Unity I111prOVe111ent
Progran1 process, fr0111 organi­
zational techniques to final
dOCU111entation of the project.

FOrJtns and '1I.1."~'DT~"',n.",,DT

The entry fon11 is a one-page
doclll11ent used to enter the
Minnesota C0111n1unity
I111prOVel11ent Progral11. The
workbook is used to document
Minnesota C0l1ll11unity
1l11proven1ent Progran1 projects.

Breakdown of Minnesota

and HOlLurs
List of projects undertaken by
C0111111Unities throughout
Minnesota.

Minnesota Beaut:ifu1 Broclnure
Four-color, eight-page booklet
describing statewide beautifica­
tion activities.

Minnesota Beaut:ifu1
FornI
FOrl11 used to enter the awards
contest; this doclll11ent also des­
cribes the Minnesota Beautiful
progral11.

Picture It Painted FornI
FOrl11 used to enter paint award
progral11 co-sponsored by
Minnesota Beautiful and Valspar
Corporation.

Beautification in
Minnesota
List of beautification projects
that individuals, groups and
C0111111unities can undertake.

The Handbool{
Sixteen-page guide to tree
planting, including the
replacel11ent of trees lost to
Dutch eln1 disease.

'Vater ResolLurce Manual
Infon11ation about and ways to
get involved in the preservation,
il11prOVel11ent and protection of
water resources.

Talw Pride in AIlle:dca BrochlLu'e
Description of the Take Pride in
Al11erica Progral11, based on rec­
ognizing natural and cultural
resources.

A Teacher's Guide to AI'bor
Month
C0111plete lesson plans and
activity ideas for Al'bor Month.

in the Schools Weel{
Packet
Con1plete lesson plans and activ­
ity ideas for Recycling in the
Schools Week.

'''/O''''''-''T~.r< Waste
A describing the bene-
fits of recycling waste and the
consequences of wasteful
practices.
$20

Minnesota Governor's -'U'''-~'-''''',",,''''

Tealn Handbook
Description of the Governor's
Design Teal11 process and the
responsibilities of teal11 111el11bers
and c0111111unities. Available to
interested C0111111Unities.

JLJU,AJl'L~""'L,all-J'~ AI'chitectm'e and the
EconoItnies of EnviroHlluental
Design
A videotape featuring businesses
that have used enviTonl11ental
design to il11prove their aesthetic
h11ages, work conditions and
productivity.
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Business ProJiuotion Division

Minnesota Amateur Sports
COffilTIission
612/296-4845

_"",,.n.~'.'0 Brochure
four-color publication that

highlights Minnesota facilities
available for alTIateur and profes­
sional sports.

SlTIall Business Assistance
Office
612/296-3871

A Gl.ude to a Business
in Minnesota
A 200-page prinler on the legal
and practical requirelTIents of
business start up.

Business
in I\\JR,,,,,,,y,,"£~.n.1'...

A look at the buy/sell decision
fronl practical, legal, financial
and accounting perspectives.

A Checldist For an

Outline of the federal and state
requirelTIents associated with
hiring an enlployee. It explains
procedures for obtaining, COlTI­
pleting and filing proper fonTIs.

State of Minnesota of
Licenses and Penuits
COlTIprehensive 500-page direc­
tory of all state-required busi­
ness, occupational and environ­
nlentallicenses and pernlits.
Li1nited cwailoJy12ity. H>rst prejeT­
ence to l'ibTo/Y'iesJ atto'Y'neysJ
accottntantsJoTgo/yu:zations wncl
intlivicluals 'Who co'uinsel and
assist s1nall businesses.

h,,>,n..nt-"""'''T of Licenses and
Perluits
Directory of licenses required
and where to get thenl. This pub­
lication does not include the
statutory and rule infornlation
found in the full-length State of
Minnesota Directory of Licenses
and PenTIits.

'J'U1ULlLaA';;; Your Product to the
State Minnesota
Pril11er on the state's procure­
lTIent process for those interested
in the sale of goods or services to
the state.

Seller's Guide to Local
Govenuuent in
Minnesota
Overview of the prOCUrel11ent
practices and procedures of local
governl11ents in the of
goods and services.

Minnesota's
A description of the
Minnesota's procurenlent set­
aside progralTI for slTIa11 busi­
nesses including those ovvTIecl
and operated by socially or eco­
nOlTIically disadvantaged
businesspersons.

A SJiuall JUll-QCHAJ!'L"CJCJ

EnvironJiuental in
Minnesota
Brief prilTIer on enVirOnlTIental
laws and policies affecting sl11all
business location and operation.

A Guide to Intellectual 1V1",,"1fl\,00~·1t""T

Protection
Guide for the inventor and
entrepreneur on patents, copy­
right, tradel11arks and other
fornls of intellectual property
protection.
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Division

612/296-5005

Economic

Econonlic
1lJ'll',"''''''''''''1\"1Y1\ Manual
Two-page sYnopsis of the
Economic Developlnent Grant
Program. It highlights the objec­
tives and purpose of the pro­
gram, available grant amounts
and the application procedure.

Description of the Federal Slnall
Cities Economic Development
Set-Aside Program and the State
EconOlnic Recovery Fund Grant
Prograln. The summary identifies
eligible applicants and projects,
statutory and programlnatic
objectives, requirements and
operating procedures for the
progralns. Instructions for appli­
cants, review criteria and appli­
cation forms and processing
steps are included.

Small Cities u('~vel01)ll1leIJlt

Outdoor Recreation Grants
"PT~Hc:atJionManual

An explanation of the state
Outdoor Recreation Grants pro­
granl. Included are funding
resources and amounts, eligible
sponsors, eligible projects, and
eligible and ineligible facilities.
The grant cycle is outlined, and a
grant application is included.

Minnesota Zone
Status Report
Detailed information on the
Enterprise Zone program, loca­
tion of Enterprise Zones and
yearly totals of Enterprise Zone
credit awards for each partici­
pating nlunicipality.

"PT~Hc:ationManual
An explanation of the Small
Cities Development Program.
Included are a program descrip­
tion, eligibility requirements,
application review criteria, appli­
cation fonns and information on
application preparation.

Small Cities
Program "--'<A".~~L~~~"'"

A two-page sumlnary of the Small
Cities Development Program con­
taining a brief description and
infonnation on eligibility and
application.

A Food Business in
Minnesota
Guide to starting a food service
establishment or retail food busi­
ness. It explains the regulatory
requirelnents applicable to those
businesses.

Minnesota Minhnum and
Credit Law

Brochure describing the major
provisions of the state's Inini­
InUln wage and tip credit law as
well as basic record keeping
requirelnents.

Licenses
Conlprehensive list of licenses
and pennits that the city of
Minneapolis requires for conduct
of business.

Dllluth Licenses
Comprehensive list of the
licenses and pennits that the city
of Duluth requires for conduct
of business.

Description of the process state
agencies use in adopting adminis­
trative rules. Special attention is
given to ways in which the slnall
businessperson can take part in
the development ofbusiness rules.

A Guide to Administrative
Pl.UPli1Il"f;[ JLfl.,ULll'<J .• ./U.."'''-''......Jl..Jl..fiii, in
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Minnesota Trade Office Office of Science and

612/297-4222 612/297-4368

State in
the United
Description of science and tech­
nology progrmns in all 50 states.

Conunission to Governor
!I-",p • .",.il,nlh and the Minnesota
State Le~~isJlatlue

Discussion of the COlnnlission's
recOlnnlendations on the soft­
ware industry in the state.

2000
Discussion of ideas on future
technology. Part of the "1988
EconOlnic Report to the
Governor."

The Office of Science and
Technology maintains two COln­
puter databases, one containing
infornlation on Inore than 1,800
high technology cOlnpanies in
Minnesota, and the other con­
taining infornlation on software
cOlnpanies in the state. Infonna­
tion Inay be retrieved for general
use; however, these databases are
not accessible to the general pub­
lic. Much of this information
may be found in two office publi­
cations, "High Technology in
Minnesota: A Directory of
Technology COlnpanies," and
"The Minnesota Software
Industry Directory."

World Trade
Monthly publication on world
trade issues and how they relate
to Minnesota.

International Business

Annual publication that lists
statewide resources related to
Inarketing, education and tech­
nical world trade concerns.

Infonnation on Inore than 1,800
technology-intensive finns
located in the state.

The Minnesota Software

The FOlu-Year Plan of the
Minnesota Council on
Biotechnology
RecOlnlnendations on biotech­
nology as an ilnportant industry
in Minnesota. An exclusive
sunl1nary and an infonnational
brochure also are available.

Infonnation on software conl­
panies in Minnesota.

High Technology in Minnesota:
A Directory of
Policies and ~,pll>'Tn,n4J'Q

Descriptions and contact persons
for nlore than 70 activities in
the state.

The Econonrlc of
Biotechnology
Description of current enlploy­
nlent in biotechnology in
Minnesota and projection of
elnploYlnent growth to the
year 2000.

Minnesota: A Nattual High in
Tech and Touch
A pronl0tional brochure pub­
lished in cooperation vvith the
Minnesota High Technology
Council.

Business Incentive 1V1l>,nonr·.'OJl>('ll

Minnesota for
Industries
Infonnation on financial assis­
tance available to Minnesota
businesses, along with descrip­
tions of public and private organi­
zations dedicated to promoting
the developlnent of high tech­
nology industries in the state.
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Office of Tm.uism Office

Governor's
with

The conclusions and reC0111lnen­
dations of the Issue Tealn on
Technology for People with
Disabilities. An executive Slun­
111ary also is available.

State Funded Research: An
lUUUJL.Il."'.IlN of and

Reconullendations for Research
Review
Recon1mendations for ilnproving
the quality and accountability of
state-funded research projects.

612/296-5029 (Twin Cities Area)
800/652-9747 (toll free Minnesota)
800/328-1461 (toll free nationally)

Travel infonnation for con­
SUIners. More than 500 different
brochures are available, includ­
ing 111apS and the Minnesota
Explorer newspaper, which is
published three tilnes annually.

612/296-8341

Econonlic Profile 1986
Delnographic and econOlnic
infonnation on Minnesota rele­
vant to business location
decisions.

1988 Econonlic to
the Governor
Description of Minnesota's econ­
Olny in the year 2000. Topics
include dmnographics, the labor
force, world trade, technology
developm.ent and resource-based
industries. A forecast analysis
and list of issues are included.

1987 Econontic to
the Governor
A report focusing on regional
econOlnies in Minnesota and how
they differ in their rates of eco­
nomic growth.

1986 Econontic to
the Governor
Review of the state's econOlny
and the forces affecting it.

International !l-I'-v·Tn .......-.t-'"

Minnesota's .U-"-'''''JU!.Vi!.JI.'''''V''Vi!.JI.

Sector
Detailed data on Minnesota
foreign exports.

MEEDA Business
Characteristics ~~ll~"'T.a'IT

Survey of state lending progrmns
recipients 1983-1985 and an eval­
uation of the programs'
effectiveness.
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Policy Analysis Office

Library Services
612/296-8902

Minnesota's Proposal to
US West
Information on the comparative
advantages of locating a high
technology cOlnpany in
Minnesota.

lUJLll'JJl O'JlJlJllfJO. A Fresh
for Trade and Economic

A look at the role of the
Departlnent of Trade and
Economic Development in part­
nership with local cOlnlnunities
in improving economic growth.
Problematic areas in Minnesota's
economy are identified.

The Governor's Commission on
the Economic Futtue of
Minnesota
A comprehensive econolnic
development policy for the state.
Includes research papers on:
1) structure,and trends in
Minnesota's economy;
2) Minnesota's export base;
3) understanding job growth in
Minnesota; 4) Minnesota incOlne
trends; 5) ilnproving capital
market efficiency through state
programs; 6) case studies of busi­
ness location decisions in
Minnesota; and 7) state tech­
nology programs in the United
States.

The library offers business direc­
tories, publications, journals,
census and statistical data,
econOlnic development and trade
information. It serves as a
resource for departlnental staff
and is open to the public for
reference use only. Interlibrary
loans and a copier are available.
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