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between in-state and out-of-state attenders. It was required to make estimates
based upon information that was provided by the contacted organizations.

3. Professional sports. No professional sporting events were considered.

4. National events. Although most establishments hold or sanctiun many regional
and local events that could be held within Utah, none of these events is included in
this report. Only meets of national championships are included.

5. Conventions. The vast majority of organizations hold a convention or meeting at
least once per year in addition to its national events. Conventions are not included
in this report although such meetings could be the source of significant revenues.

6. Small organi~ations. Organizations with fewer than 1000 members were not
included in the survey. Often these groups, while small. sanction or conduct major
events. While time did not allow a sampling of these groups. preliminary indication
suggests that these groups should be included in any large scale study of amateur
sports.

7. Certain other events. Certain competitions were believed to skew the results of
the outcome or be very unlikely to be drawn to Utah. Examples of this type of
meet are the NCAA basketball championships of any or the "bowl" football games.

Methodology

The methodology employed to develop the conclusions contained herein is as
follows:

1. The list of organizations sponsoring or otherwise sanctioning sporting p.vents in
the United States was obtained from the Department of Community and Economic
Development.

2. The list was narrowed by eliminating certain organizations. These included
groups with a membership less than 1000, groups which held their tournaments in
the same geographical location each year, and groups whose physical facility
requirements were outside of the scope of facilities available within the Utah. and
all professional groups.

3. A survey of facilities was made to specificaUy identify which sports could not be
held in Utah. This was compared to those sports ruled out due to expected
limitations.

4. All remaining organizations were called.
.). Of the organizations called, the organizations which could provide certain
information were included in the event inventory. The information required was a.
the national events held each year; b. the number of participants: c. the total gatE:':
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d. the number of days during which an event was held. Where possible. names of
participants were obtained, or interviews were conducted with organization officials
covering attitudes about Utah. numbers of dollars spent per 'participant or spectator
per day, and types of lodging/resta.urant facilities required.

6. The information was compiled in such a way that sports were separated by the
affluence of the participants/spectators. For example, it was concluded that tennis
enthusiasts were a very affluent group willing to pay large sums of money for food
and lodging while softball enthusiasts chose significantly less expensive lodging.

7. Local lodging and diWbg establishments were surveyed regarding their prices.
This information became the basis for establishing expected spending levels of
visitors to Utah.

8. Three spending catagories were est,ablished, and sporting events were grouped
according to the expected spending pattern of the mean enthusiast. Spending per
day by participant or spectator was assumed to fall into three possible catagories:
$85, $65, or $35. Tickets for trcmsportation ar~ paid at the point of origin. No
figures for transportation (other than motor fuel) of ta.'Ces generated from
transportation revenues are included in the inventory. Revenues are assumed to
come entirely from food purehases, lodging, and fuel sales.

9. Total number of out-of-state spectators was extrapolated from the data
obtained and from interviews.

10. Tax rates were acquired from the State Tax Commission. [t was estimated that
the mean tax revenue generated from out-of-state visitors was 6. i5%. The figures
were based upon sales tax (5.75%), transient room ta..'C (3.0<»0 added. to the sales
ta..'C) , and fuel ta..'Ces (approximately 9.2%).

11. The information was input into the 'Amateur Sporting Events [nv~ntory and
appropriate information was calculated to provide the. results (see attached
schedule).

The survey found 715 organizing bodies. Approximately 150 were contacted. This is
about 21% of the total. Of the remaining organizations, many were too small to
meet the criteria of this evaluation. Some were professional. Skewing of results
occurred with others. Some of the groups were solely sanctioning bodies. A large
group was not' able to provide information over the telephone. A sample of 21% of
the total is statistically significant.

Of the 150 groups contacted. sixty-sL'C appear in the invpntory along with 102
events. The inventory consists of 9.2% of the total number of groups and 44l>'f. 'of

. the groups contacted. These numbers represent statistically significant samples.
Organizations were excluded from the inventory if they were unable to provide
sufficient or accurate data.

~ .J



••••••,•
I
I
I
I
I
I

Conclusions

The figures from the inventory indicate that, if all events held in the survey were
held in Utah, gross revenues from the hosting of these events would be
approximately' $300 million with direct tax revenue equal to about $20 million. It is
obvious, however, that the State of Utah will not be able to host all such events in
a given year. It is equally obvious that these figures only begin to indicate the true
value of sporting events to the State.

II the events of all conOtacted organizations are included in the inventory, the
revenues climb to approximw.dy S681 million and $45 million in ta." revenues. In
addition, it is estimated that the 150 contacted organizations represent only about
30% oC the tot~ organizations which conduct sports activities. If this is correct, the
gross revenues climb to $2 billion and tax revenues to $135 million. Finally, 90% of
the 715 organizations, which include professional sports. bold annual conventions,
The revenue generated from these conventions may be as great or greater tban the
sum .of the revenue generated from sporting events. It reduced to only one-half of
the sporting events, the total revenue jumps to $3 billion and tax revenue becomes
$202 milijon. Further study, if undertaken, can be expected to verify the magnitude
of these numbers.

None of the figures contained in this report includes any regional competitions. The
review of national events disclosed that there are several thousand regional events.
many of which could be hosted in Utah.

This report does not deal with events which are generated within t.he State. .\n
example of this is the National Cattle Show held each year in Denver. Colorado.
Investigation of this one meet indicates that the direct economic impact is $97
million to the Denver area. each year. U held in Utah with the same success and
the same participation, such revenues would' produce approximately $6.5 million in
ta.."( revenues.

Indirect benefits should not be overlooked. A strengthened sports industry will
increase long-term employment and reduce unemployment. This provides the
double benefit of reducing the pressure upon the State's resources while at the same
time increasing actual revenues.

Another benefit to Utah is the impact television will have on both (uturp ~venrs

and tourism. The average cost of one minute of national prime-time advertising is
about $1:30.000. This varies greatly depending upon the program. For exampl.., 0ne
minute of advertising air~ during the Cosby Show costs $300,000. and the
Superbowl will demand $1.2 million per minute. The entire advertising blJd·~~r for
the Uta.h Travel Council in the current fiscal year is $1.951.600 Qr fifteen minutes
of average primetime advertising. The hosting ·of a single national event which
brings about television coverage wiU produce a very valuable byproduct.



The final consideration is that of the multiplier; that is. the indirect benefit to the
State as the dollars brought into the State work through many levels of the
economy. Each dollar of revenue eventuaJly is spent at many levels and is, in turn
taxed again. While this process works through many levels of the economy, the
moderate movelUent of these funds will triple the effect of any original spending,
and may reach far beyond that. Although time prevented a study of the full
impact of such secondary and additional spending cycles associated with the
sporting events included here, it is not difficult to justify the position that a $20
million impact which produces Sl.4 million in direct taxes actua.lly has an economic
impact of S60 million and 14.2 million respectively.

Given the above explanation and responses from organizations to questions
regarding Utah, t~e following general conclusions are reached:

1. Sporting events have the potential of producing significant revenue
for the State.

2. Sporting events are most often sponsored 3J1d hosted by local,
independent spons organizations who are affiliated with national
organizations.

3. Governments seldom involve themselves directly as sponsors of
events, but are very active in their support..

4. The State of Utah has several strong points in any quest to bring
meets into the State, including:

a. Excellent facili~ies. Most events can be a.ccomodated in
Utah.
b. Excellent transportation. The ease with which Utah's
physical facilities are accessed tends to be easier than in
most other areas of the United States regardless of
population density.
c. a good history of past success.

5. The State should participate in developing the potential of amateur
sports in· the following manner:

a. Promote the State generally.
b. Provide local sports organizations with bidding
expertise in order to ma.."<imize the probability of
successfully drawing events into the Sta.te.
c. Undertake efforts to see tha.t events held in Utah are
sanctioned by the governing body of each sport.
d. Provide coordination of all physical facilities. both

dlil
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public and private, available for meets, and correlate the
scheduling of these facilities.
e. Accompany local sports groups to meetings where bids
are presented and otherwise show a high profile..
f. The State should be prepared to advance funds to
organizations willing to conduct a meet within the State
with some sort of a revenue sharing scheme to guarantee
that the State will recoup its investment.
g. The State should coordinate its own regulations M well
M those of local governments within the State to
facilitate the reduction of "red tape" for organizers.

In evaluating this information, a conclusion should be reached regarding the
potential for the State which should serve as a long-run goal. It f..Ttah were to
receive a share of sports events equal to all other states, it would receive a total of
2% of all revenues generated by the industry. It is clear tha.t some states, such as
California. and Florida, will receive a much larger share by virtue of their climates.
facilities, etc. It is also clear that some states will not generate significant revenues
through the sports industry due to their lack of the necessary traits. Utah's unique
position of excellent facilities coupled with better than avera.ge transportation should
bring a.bout a disproportionate share of industry revenues. A long-run goal of 5%
given the implementation of the recommendations above should be an achievable
level.

If 5% is reached, and if $2 billion in amateur sports revenues a.re generated
ann.ually, Utah should generate $100 million in direct revenues per year and $6.8
million in direct ta.x revenueS. In addition, the multiplier will increase this impact
by no less than a factor of three. TheSe numbers do not include ,any regional
events, any professional events, or any events "invented" and staged in the State
such M the National Cattle Show.' This also fails to include any conventions which
are connected with sporting events.

further Study

In order to verity these figures a comprehensive study should be considered. Such a
study should involve the development of a questionna.ire to be submitted to' all
organizations and as many participants as possible. Such information ca.n be
obtained for a reasonable cost by utilizing Ph.D. level students. The questionna.ire
should address the rollowing issues:

1. The degree to which camping facilities are used to the exclusion of paid
lodging.
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2. The degree to which restaurant facilities are used.

3. The ratio of visitors who fly to the State versus those who drive.

4. The length of each event.

5. The average,length of stay.

6. Sizes of teams.

7. The age groups involved in each event.

8. Income cl~ associated with each sport.

9. Winter versus summer sports.

10. Existence of required facilities.

11. Do local teams participate.

12. Is a. convention held by the organization.

13. How long each organization has been in existence.

14. Total membership.

15. Does the organization publish.

16. Number of sanctioned events per year.

11. National versus regional events.

18. Services required (such as police).

From such information an econometric model can be designed so that any event
can be evaluated. Such a modelling tool will enable the State to determine the
extent to wbic.hit desires to directly participate in the promotion of a given event
for Utah.

The amateur sports industry holds great potential as a means to increa:;e r~venues

for the State of Utah. It provides virtually no negative side-effects. There are few,
if any, environmental problems (given existing ,facilities), it is low in I~ost. it
requires minimal investment on the part of government, and it is an industry



generally enjoyed by the indigenous popula.tion. In short, the ama.teur sports
industry increases the utility of the residents of Utah without extf3,Cting' a. great
social cost.
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AMATEUR SPORITNG EVENTS INVENIORY;

ll1PACT UPON UTAH'S EOONCH'i

ORGANIZATION EVENT fFPAR #D DRAW REVENUE T.~ REV

APJJ JUNIOR OLYMPICS 4000 5 12000 2100000.00 141750.00
AW INOOOR NAT TRAa< CHAMPIONSHIP 500 4 5000 700000.00 47250.00
AIL-AMERICA.~ AMATEUR BASEBALL NATIONAL TOURNAMENl' 270 7 5400 1323000.00 89302.50
AMATEUR OOLF ASSOC OF AMERICA REGIONAL CHAMPIONSHIP 288 -4 576 195840.00 13219.20
kVATETJR SOFTBAIL ASSOCIATION NATIONAL TOURNAMENl' 800 7 1800 44.1000.00 29767.50
AMERICAN AMATEUR BASEBAlL roN COMBINED WORLD SERIES 5000 8 50000 14000000.00 945000.00
A:"lERICA CASTING ASSOCIATION NATIONAL TOURNAMENT 200 3 400 78000.00 5265.00
AMERICA ENDURANCE RIDE OONFERENCE ANNUAL RIDE 100 3 100 10500.00 708.75
A'1ERICAN HIKING SOCIE'lY ANNUAL HIKE 150 2 150 10500.00 708.75
A~CAN lEG!ON BASEBALL mRLD SERIES 500 08 25000 7000000.00 472500.00
A"'lERICAN PI.ATFORM TENNIS ASSOC MEN'S CHAMPIONSHIPS 150 4 450 153000.00 10327.50
Ai.'1ERIC.4N PIATFORM TENNIS ASSOC lllMEN'S CHAMPIONSHIPS 150 4 450 153000.00 10327.50
AMERICAN PlATFORM TENNIS ASSOC MIXED DOUBLES CHAMPIONSHIPS 150 4 450 153000.00 10327.50
AMERICAN PIATFORM TENNIS ASSOC SENIORS CHAMPIONSHIPS 150 4 450 153000.00 10327.50
AMERICAN POWER roAT ASSOCIATION NATIONAL RACE 200 2 2000 260000.00 17550.00
A~CAN WATER SKI ASSOCIATION NATIONAL CHAMPIONSHIP 530 3 1590 405450.00 27367.88
A"1ERICAN WATER SKI ASSOCIATION NATIONAl. ClW-1PIONSHIP 530 4 3180 1081200.00 72981.00
M-lERICAN DARr ORG\.mzATION ro AMERIC.~ OPEN 2000 2 2000 340000.00 22950.00
A"1ERICAN lAW BOWLING ASSOCIATION NATIONAL CHAMPIONSHIP 450 3 900 229500.00 15491.25
A~CAN TENNIS ASSOCIATION NATIONAL CHAMPIONSHU' 960 6 4800 2448000.00 165240.00
BABE RD'l1I BASEBAlL \lmLD SERIES 540 5 2700 472500.00 31893.75
BALLOCN FEDERATION OF AMERICA w:>RLD CHAMPIONSHIP 200 2 200 28000.00 1755.00
BASS'N GAL WJMEN'S BASS CHA.T\1PIONSHIP 150 3 300 58500.00 3948.75
BILLIARD QTNC;RESS NATI01'W. CHAMPIQT\1SHIP 1 4500 3 9000 1755000.00 118462.50
Bll.LIARD CONGRESS NATIONAL CHAMPIONSnIP 2 4500 3 9000 1755000.00 118462.50
BILLIARD CONGRESS NATIONM.. CHAMPIONSHIP 3 4500 3 9000 1755000.00 118462.50
CASE BUUEr ASSOCIAJ."'ION N.4.TIONAL CHAMPIONSHIP 40 3 80 15600.00 1053.00
IN! HA.1'IDGUN MEl' SIL.tJOU.E:ITE A NATIONAL TOUP.NAMENT 1200 3 2400 468000.00 31590.00
mr BAroN TWIRLING ASSCC'".i.ATION NATIONAL rrZE'r 1400 3 8000 840000.00 56700.00
INTER JET SKI ASSOCIATION NATrONA CHAMPIONSriIP 200 3 600 117000.00 7897.50
INITR UNIVERSITY SPORTS BOARD EVTh'T _I 2000 4 16000 4160000.00 280800.00
INI'ER UNIVERSI1Y SPORTS· BOARD EVENT 2 2000 4 16000 4160000.00 280800.00
TIrrrn UNIVERSI'lY SPORTS BOARD EVENT 3 2000 4 16000 4160000.00 280800.00
LITTI.E LEAGUE BASEBAlL miBINED WORLD SERIES 9999 7 149985 36746325.00 2480376.94
NATIONAL AMPUl'EE roLF ASSOCIATION NATIONAL TOUP,NA~flll' 100 3 200 51000.00 3442.50
NATlOi'W." ASSOC OF LEFr-HANDED roLF IDRID 'IDUR..1'W-1Fl\1f 340 3 680 173400.00 11704.50
:OOIONAL ASfJX OF IEFr-HANDED OOLF mmrnr:o NATIo.VAL TOURNAI-lENT 1300 3 2600 663000.00 44752.50
~t\TIONAL BATON 'MRLING ASSOCIATION NATIOOL MEEr 4000 4 8000 1120000.00 75600.00
Nt\TIONAL CAMPERS AND HIKERS cn.vam:OO ~J) c..~"1POl1f 3000 5 12000 2100000.00 141750.00
NATIONAL DllXPIN OOWLING ASSOCIATION NATION.J\L mur-;;N.AHEl'IT 9000 7 18000 8190000.00 552825.00
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PAGE 2 AMATEUR SPORTING EVENTS INVENrORY:

IMPACl' UPON Ul'AH'S EOONOMY

ORGANIZATION EVENT ffPAR #D DRAW REVENUE TAX REV

NATIONAL FIELD ARCHERY NATIONAL INDOOR CHAMPIONSHIP 700 3 1400 273000.00 18427.50
NATIONAL FIELD ARrnERY NATIONAL OUIDOOR CHAMPIONSHIP 700 4 1400 364000.00 24570.00
NATIONAL HORSESHOE PITCHERS ASSOC NATIONAL TOUR.JIW1ENT 500 4 1500 210000.00 14175.00
NATIONAL POCKEl' BILLIARDS U.S. TEAl'! OPEN 500 4 1000 260000.00 17550.00
NATIONAL SENIOR SPORI'S ASSOC NAT TOlJ1<NAMmr CG1BINED(3 EVENrS) 320 -3 640 163200.00 11016.00
NATIQ.'\lAL SKEE:l' SHOJI'ING ASSOC U.S. OPEN 300 3 600 153000.00 10327.50
NA.TIO~ SKEET SIDOTING ASSOC IDRLD ~l\1PIONSHIP 900 3 2700 638500.00 46473.75
NATIO}W. WHEELCHAIR ATHLETIC ASSOC NATIONAL CHAMPIONSHIP 400 3 800 204000.00 13770.00
NATIONAL BASEBALL~S NATIONAL CHAMPIONSHIP 612 5 1836 321800.00 21687.75
~TIONAL BICYCLE LFAGtJE MJrOCROSS CHAMPIONSHIP 1000 4 3000 420000.00 28650.00
NATIONAL BCJWLING NATIONAL "l'OURNAMENT 1500 4 22500 3150000.00 212625.00
NATIONAL RIFLE ASSOCIATION U. S. INI'ER CHAMPIONSHIP 1200 3 2400 468000.00 31590.00
NATIONAL RIFLE ASSOCIATION COLLEGIATE CHAMPI~ 200 3 400 42000.00 2835.00
NCAA FOOl'BAIL (2 DIVISICNS) 7500 1 742500 48262500.00 3257718.75
NCAA OOMBINED EVEN1'S 7500 2 375000 48750000.00 3290625.00
PEOPLE TO PEOPLE SPORrS .ANNUAL HORSE smw 1000 4 4000 1360000.00 91800.00
row BASEBAIL W)RLD SERIES 11-12 9750 7 97500 23887500.00 1612406.25
PONY BASEBALL IDRLD SERIES 13-14 7500 7 75000 18315000.00 1240312.50
PONY BASEBALL W)RLD SERIES 15-16 5250 1 52500 12862500.00 868218.75
row BASEBAlL IDRLD SERIES 17-18 3000 7 3000 735000.00 49612.50
u. S. ASSOC FOR BLIND ATHLErES NATIONAL MEET 500 4 1000 260000.00 17550.00
U. S. BASEBALL U. S. BASEBALL W)RIJ) JR. CUP 144 4 1440 201600.00 13608.00
U. S. C.ANOE ASSOCIATION U. S. MA..~N CANOE & KAYAK 500 4 1000 260000.00 17550.00
U. S. CROQUET NATIONAL CHAMPIONSHIP 50 3 100 25500.00 1721.25
U. S. CROQUET NATIONAL CL'UB TEAMS 110 3 220 56100.00 3786.75
U. s. CROQUET NATIONAL COLLEGE CHAMPIONSHIP 50 3 100 10500.00 708.75
U. s. ctJRLrnG NAJ;IONAL CURLING CHAMPIONSHIP 1500 4 3000 780000.00 52650.00
U. S. CYCLrnG FEDERATION NA.L"'IONAL CHAMPIONSlITP 540 4 1080 280800.00 18954.00
U. S. FENCING ASSOCIATION JR. NATIONAL OO.MPIQ.~ 450 4 1350 459000.00 30982.50
U.S. FENcrnG ASSOCIATION SR. NATIONAL CHAMPIONSHIP 650 4 1300 442000.00 29835.00
U. S. FIGURE SKATING ASSOCIATION roMBTh1ED EVENrs 500 3 15000 3600000.00 248000.00
U. S. GOLF ASSOCIATION U.S. MEN'S OPEN 250 3 2500 637500.00 48031.25
U. S. GOLF ASSOCIATION COMBINED IDURi.'\iA.tvtENr 5274 3 10548 2689740.00 18155.7.45
U. S. HANG GLIDrnG ASSOCIATION MASTERS CH.A..1\fPIONSHIP 32 3 64 12480.00 842.40
U. S. HANG GLIDING ASSOCIATION REGIONAL CHA..~IONSHIP 90 3 180 35100.00 2369.25
U. S. PARACHlJI'E ASSOCIATION NATIONAL O:-lA.l\1PIONSHIP 1150 2 1150 149500.00 10091.25
U. S. PARACHUfE AS~IATION SKIING/SKY DIVING 100 3 100 25500.00 1721.25
U. S. PARACHUrE ASSOCIATION OOll.EGIATE MEEr 150 4 150 39000.00 2632.50
U. S. ?OLO ASSOCIATION U.S. OPEN 40 4 400 136000.00 9180.00
U. S. POW .ASSOCIATION OOLD CUP 80 4 800 272000.00 18360.00
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ORGANIZATION

U. S. SKI ASSOCIATION
U. S. SQUASH RACQUEl'S. ASSOCIATION
U. S. TABLE mNrS ASSOCIATION
U. S. TABLE TENNIS ASSOCIATION
U. s. VOllEYBAlL PSSOCIATION
U. S. VUMEN' S CURLING
USA .AMATEUR BOXING
US-A,. AHATEUR BOXING
USA AMATEUR BOXING
USA FIELD HOCKEY
USA FIELD HOCKEY
USA \-.;'RESl1..ING
USA WRES'ILING
USA WRFSrLING
USA WRESrLING
USA WRES'll.ING 17-18
1.nMEN'S INl'ER BOWLINGm~
ID-IEN'S 1Nl'ER BDW'lNG COOGRESS
~. S mrER BOWLING <:DtUESS
1-l>MEN' S SPORTS FOUNDATION
YOUNG AMERICAN BJWLING AIL
YOUNG AMERICAN BOWLING AIL

1UI'AL:

IiMI\TEUR SPOR1'ING EVENTS INVENroR.Y:

IMPACr UPCtt UTAH'S ECnU«

EV"Eh'T :ffPAR fID DRAW REVENUE TAX REV

cnmINED EVEtfl'S 1000 3 10000 oo.00סס270 182250.00
NAT CHAMP exl-mINED (8 EVENI'S) 1320 5 3960 1683000.00 113602.50
U.5. CLOSED 'IOURNAMENI' 750 ·4 1500 390000.00 26325.00
U.5. OPEN 750 4 1500 390000.00 26325.00
NATIONAL CHAMPIONSHIP 900 3 1800 459000.00 30982.50
NATIONAL CHAMPIONSHIP 1300 4 2600 676000.00 45630.00
U.S. AMI\TEUR CHAMPIONSHIP 100 3 500 52500.00 3543.75
U.5. OLYMPIC TRIALS 100 7 2000 OO.00סס91 61425.00
U. S. JUNIOR BOmJG CHAMPIaarrP 100 4 500 OO.00סס7 4725.00
A11li.m MEET 1300 4 3900 1014000.00 68445.00
USA FIELD HOCI<EY CLASSIC 1000 3 7000 1365000.00 92137.50
NATIONAL JR. OLYMPICS 1500 4 4500 OO.00סס117 78975.00
NATIOi'\fAL CHAMPIONSHIP 15-16 500 3 1000 105000.00 7087.50
NATIONAL CHAMPIONSHIP 20+ 500 3 1000 195000.00 13162.50
NATIONAL SR. ta«..D CHh'lPIcmHIP 600 4 UOO 408000.00 27540.00
NATIONAL JR. OLYMPICS 2000 4 6000 840000.00 56700.00
AMERICAN BOWLING OONGRESS 8000 4 16000 OO.00סס416 280800.00
ABC MASIER' S 'IOURNAMENI' 700 4 2100 546000.00 36855.00
ABC NATIONAL 1'OURNAMENl' 5000 4 45000 oo.00סס1170 789750.00
HAlL OF FAlI£ BANQUET 500 1 500 42500.00 2868.75
JR. Batl..ING CHAMPIONSHIPS 162 3 486 51030.00 3444.52
NAT roILEGIATE BOWLING CHAMP 120 3 480 50400.00 3402.00

flPM
{fD

DRAW

RE\,JEMJE

TAX REV

161,141.00
393.00

1.942,125.00
300,320,565.00
20,271,638.14

IL..

Printed 102 of the 102 records.
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ESTIMATED IMPACI' OF A YorJIH HOCKEY EVENT:

ESTIMATED IMPACI' OF A CURLING OR BOWLING TOURNAMENT:

$ 82,000

February 17, 1987

$24,000
30,000
10,000
10,000
8,000

Bemidji state University
Institutional Research

The following figures are based on a 3-day event with an estimated 250 team
participants and 400 out-of-town visitors (300 aCiults and 100 young people) •
The lodging estimates are based on double occupancy average rates.

participants I Contribution (4 nights and 3 days in Bemidji):
Lodging (250 X 4 X $25) $25,000
Meals (250 X 3 X $25) 18,750
Enterta:Lnrnent (250 X 4 X $25) 25,000
Souvenirs, Merchandise, etc. (250 X 3 X $25) 25,000
Gasoline (50% carpooling = 125 X 2 X $20) 5,000

'Ibtal Contribution by Participants $ 98, 750
Out-of-town Visitors' Contribution (3 nights and 3 days in Bemidji):

Lodging (300 adults X 3 X $25) $22,500
Meals (400 X 3 X $25) 30,000
Enterta:Lnrnent [(300 X $75) + (100 X $25)] 25,000
Souvenirs, Merchandise, etc. 10,000
Gasoline (50% carpooling = 200 X 2 X $20) 8,000

'Ibtal COntribution by Visitors 95,500
other (from revenue for event):

utilities $ 1,700
Staff (Estimate of what is spent in Community) 3,700
Miscellaneous (Supplies, etc.) 1,500

POI'ENTIAL E(X)NOMIC IMPACI' OF WINTER SPECIAL EVEN'IS UPON nIE BEMID1I roMMUNIT¥

Participants' contribution:
Lodging (400 X 4 X $15)
Meals (400 X 3 X $25)
Enterta:Lnrnent (400 X $25)
Souvenirs, :merchandise, etc. (400 X $25)
Transportation (200 carpooling X 2 X $20)

'Ibtal Participants' Contribution

The following figures are based on a 3-day event with an estiraated 400
participants and 800 out-of-town guests (600 adults and 200 young people) ·with
double occupancy lodging for the guests and four t:o a room for participants I

lodging.

6,900
. 'IDrAL DIRECI' CONTRIBUTION TO nIE cx:M1UNITY' $201,150

Multiplier Factor X 2.2

TOrAL ESTIMATED D1PACI' UPON nIE cx:M1UNITY' $442,530
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TOI'AL IMPACT OF FIVE 3-DAY a.JRLmG AND/OR BOWLING TOURNAMENTS

'IDl'AL IMPACT OF FIVE 3-DAY YOUTH HOCKEY EVENTS

(Economic impact of Youth Hockey Event COnt 'd.)

out-of-town Guests COntribution:
Lodging (600 adults X 3 X $25)
Meals (800 X 3 X $25)
Entertainment[(600 X $75) + (200 X $25)]
Souvenirs, merchandise, etc. (800 X $25)
Gasoline (400 carpooling X 2 X $20)

'Ibtal Guests' contribution
other:

utilities
Staff (Est. spent in community)
Miscellaneous (supplies, etc.)

'Ibtal

'IDl'AL DIRECT CONTRIBUTION INTO THE COMMUNITY

Mulitplier Factor

TOI'AL ECONOMIC IMPACT UPON THE~

$45,000
60,000
50,000
20,000
16,000

$ 1,700
3,700
1,500

Page 'IWO•••

191,000

6,900

$ 279,900

X 2.2

$ 615,780

$2,212,650

$3,078,900
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The following estimates are based on 1986 participation rate of 1,100 over a
period of eight weeks.
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Contract with Bemidji Bus Lines
Local printing of brochures
Expenditures by parents/relatives who drop off and pick up

participant (Excludes participants who used bus):
(Note: the estimates below are calculated on 1608 trips.)

IDdging (Ave. 1.5 nights I lodging each trip
@ $65/night)

Meals (Ave. 2 persons, 1 day per trip @ $25)
Gasoline (A full tank each trip @ $20)
Incidentals (Souvenirs, etc. @$20)

Total Contribution by parents/relatives
participants I contribution (Meals $10; Entertainment

$15; Snacks, Souvenirs, etc. $25; for each)
Additional Staff Requirements (Take home pay) :

Coaches (11)
Secretary (1)
Counselors (8)
Head Resident (1)
Trainers (2)
Part-time stUdents, janitors, etc. (15)

Total Contribution from Additional Staff

utilities

Additional Food Servicp..s Staff Required (A'RA)

Miscellaneous (i. e. consultants, directors, supplies, etc.)
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