Economic |mpact of Minnesota Tourism

Growth in 2016

Billions

Sales at leisure and hospitality
businesses grew

50% from 2004 to 2016, including
3.7% annual growth for 2016

(Note: data not available yet for 2017)
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#OnlyinMN Campaign

The general fund operating budget
for fiscal years 2017-18:

$14.148

Million Annually*

*Includes $500,000 in supplemental state funding available when private
sector support generated by Explore Minnesota is at least $3 million.
Explore Minnesota generated a record amount of match dollars in FY16
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Increase leisure & hospitality
employment in Minnesota
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For more details on Explore Minnesota marketing and programs, go to: industry.exploreminnesota.com




