







































































































































































partures dally from Internatlonal Airport to U.S. and overseas cities.

Water plays a vital role in Minnesota transportation. A $35 million
Upper Harbor project links the state with mid-America and Gulf ports.

Seven alrlmes four lnternat:onal offer over 325 arrivals and de- .
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Twelve Class | and four Class Il railroads operate in Minnesota. During
1966, Class | lines carried more than 2 million carloads of freight.

Minnesota’s diversified transportation system ranks among the most
advanced in the nation. An intricate network of air, land, and water
routes links the state, and Upper Midwest, with all United States and
world markets.

The Twin Cities area, the nation’s seventh largest distribution center,
serves as the hub of Minnesota’s transportation system.

By air from any one of the state’s 459 public and personal-use airports
(plus 27 seaplane bases), the nation’s cities and markets are just over
three hours away. Largest air facility is Minneapolis-St. Paul Interna-
tional Airport, a multi-million dollar jet-age installation designed for 9
million passengers and 540 million pounds of freight anticipated in
1975. Seven airlines — four of them international — offer more than 325
arrivals and departures daily. In addition to statewide public air facil-
ities, many private centers are maintained adjacent to industrial sites to
serve the flying business executive,

Twelve Class I and four Class II railroads operate in Minnesota. Dur-
ing 1966, the Class I lines carried more than 2 million carloads of freight
— 1,148,208 carloads originating and 894,482 terminating in the state.
Four switching and terminal companies also serve Minnesota industry.

Seventy-five Class I and II motor freight carriers based in Minnesota
annually carry more than 11.5 million tons of goods. The Minnesota
Motor Vehicle Division issued 27,885 YZ (semi-trailer) licenses in 1966.
The Twin Cities area, with the largest grouping of terminals as well as
the most modern facilities in the Roseville area (a suburb of St. Paul),
is the nation’s third largest trucking center.

Minnesota’s highways boast some 35,901 miles of hard surfaced
roads, fifth highest in the nation. More than $700 million has been ex-
pended on Minnesota’s interstate system which is approaching 400 miles
completed. By the end of the current federal highway construction pro-
gram, Minnesota will have invested more than $1.2 billion in more than
900 miles of interstate highways.

Appropriately, water transportation plays a vital role in Minnesota
industrial expansion. By virtue of its geographic location at the head of
the St. Lawrence Seaway, Minnesota is one of 26 states having access
to ocean port facilties. The twin ports of Duluth-Superior rank second
only to New York in annual tonnage and have shipped more than any
other port in the Great Lakes since the Seaway opened in 1959. The
Mississippi and Minnesota Rivers offer a second important water trans-
portation source for Minnesota industry. A $350 million Upper Harbor
project has opened an all-water route from the Twin Cities area to
New Orleans and intermediate destinations into the central United
States via the Illinois, Ohio, and Tennessee Rivers.

Seventy-five Class | and Il motor carriers operate in Minnesota with the Min-
neapolis-St. Paul area ranking as the nation’s third largest trucking center.
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Minnesota newspapers today number 403. Of this total, 30
are dailies, with a total circulation of more than 1.1 million.

Minnesota’s communications industry flourishes. While dif-
ficult to determine precisely why, it has been claimed that
more Minnesotans per thousand population work in commu-
nications than any other area in the United States.

The industry in Minnesota consists primarily of newspa-
pers, radio, television, magazines, telephone, specialized data
processing, and supporting services such as advertising and
public relations.

Minnesota’s first newspaper was published in St. Paul in
1894. Today, there are 403. Of these, 30 are daily news-
papers with a total circulation in excess of 1,104,000. In
addition, numerous special purpose newspapers, trade jour-
nals and magazines, with local and national distribution, are
published in the state.

The first radio station in Minnesota went on the air in
Minneapolis in 1922. Today, there are 110. Commercial sta-
tions total 103 (80 AM and 23 FM). Educational radio in-
cludes three AM and four FM stations.

Television broadcasting began in Minnesota in 1948. There
are today 15 stations — 11 commercial and four educational.

Telephones, of course, play a vital role in both private and
business communications. Ninety-four per cent of all Minne-
sota households (third highest among all states) have tele-
phones. Total phones in use exceed 1,730,000 — with more
than 1,307,000 in homes and 423,000 in business establish-
ments. And by virtue of geographic location, the state’s Wats
service for business is most economical. Only two other states
have a lower monthly rate for full time Wats service for Area
6 (which includes the entire nation). )

During the past 15 years, Minnesota has become one of
the nation’s leading “brain industry” centers. Today, more
than 170 electronics and related science industries are active
in the state. In addition to designing and producing com-
puter systems, skilled electronic data processing people have
established a number of computer service centers. These cen-
ters provide instantaneous communication of sales, inventory,
profit and loss data. Complex computer centers, serving busi-
ness as well as the scientific and military fields, are maintained
by private corporations and by the University of Minnesota.

e 4 _——

Wherever news takes place — locally, nationally or internationally — it is covered
for Minnesota newspapers by staff correspondents or through major news services.




Minnesota Today Business and lndustry/Communications 59

Minnesotans can count on the state’s 1710 commercial and edu-
cational radio stations for news, information and entertainment.

Complete national and local programming is strongly  The advertising-public relations profession in Minnesota  Over 1.7 million telephones are in use in Minne-
emphasized by the state’s 15 television broadcasters. s nationally recognized for versatility and competence. sota—1.3 million in homes, 423,000 in business.
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MINNESOTA FACTS

STATE CAPITOL When the Minnesota Territory was formed in
1849, there was no Capitol, so the legislature convened in a St. Paul
hotel. The first capitol building was completed in 1854 and enlarged
twice. It burned in 1881. A larger structure on the same site—Tenth
St. between Cedar and Wabasha in St. Paul — was completed in
1882. This, too, became inadequate and in 1905 the present build-
ing, designed by world famous architect Cass Gilbert, was com-
pleted at a cost of $4,500,000.

STATE SEAL Minnesota actually has two seals. One, for the terri-
tory of Minnesota, was adopted in 1849 from a sketch by Col. J. J.

Albert, and rediawn by Capt. Seth Eastman. This design was ap- -

proved by Gov. Alexander Ramsey and the territorial legislature.
When Minnesota became a state on May 11, 1858, there still was
no official state seal and no official act could be undertaken. The
territorial seal was used until one designed by Robert O. Sweeney
was semi-officially adopted by Gov. Henry Sibley. The legislature
did not approve this design, and Gov. Sibley made some changes,
such as the original Latin motto to French: “L’Etoile du Nord,”
thereby making Minnesota the North Star State. In 1861, the legis-
lature made it the official state seal.

STATE FLAG The new state flag was adopted by the 1957 legis-
lature, replacing the old flag adopted in 1893. The picture on the
flag’s seal shows a pioneer farmer plowing on the banks of the
Mississippi, his gun and powderhorn within reach. He is looking
back at an Indian galloping away. At the right are the falls of St.
Anthony, and at the top is the state motto — “L’Etoile du Nord” —
Star of the North. Three dates are woven into the flowered wreath:
1858, the Statehood year; 1819, establishment of Fort Snelling; and
1893, the year the flag was adopted.

STATE FLOWER Through a technical error, the first state flower
(Cypripedium calceolus) adopted in 1893 did not grow in the state.
So in 1902 the legislature adopted the pink-and-white lady-slipper
(Cypripedium reginae). It has two names, both correct: Showy
Lady-Slipper and Pink-and-White Lady-Slipper. Often, it is incor-
rectly called the Moccasin flower, which is a purplish, stemless
lady-slipper. Today, the state flower is quite rare and a law, passed
in 1925, prohibits its picking.

STATE TREE The Red or Norway Pine became the state tree in
1953. It is a tall, stately tree which reaches a height of 60 to 100
feet. The trunk is straight and uniform, three to five feet in diam-
eter. It is usually bare of branches for two-thirds of the way up the
trunk, with the top or crown rounded.

STATE SONG The 1945 legislature adopted a joint resolution
which named “Hail! Minnesota” as the official state song.
“Minnesota, hail to thee! Hail to thee, our state so dear!
Thy light shall ever be, A beacon bright and clear;
Thy sons and daughters true, Will proclaim thee near and far;
They shall guard thy fame and adore thy name;
Thou shalt be their Northern Star.”

STATE FISH The Walleye (Stizostedion v. vitreum) is found
throughout Minnesota in lakes and rivers but is most at home in
the large, clear, cool lakes of the northern forests. It attains a weight
of 18 pounds and has flesh of the highest quality.

STATE BIRD The Loon became the official state bird in 1961.
Known scientifically as Gavia immer, it also is called the Common
Loon, and the Great Northern Diver. The Loon is a large bird, with
wing spans to five feet and body lengths to three feet.
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MINNESOTA FACTS
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Inland waters ............... 4,059 sq. mi.
Width ... . i 358 miles
Length :.swmessmesssmmasssmeysms 405 miles
Circumference ................ 7,880 miles
Population ..................... 3,576,000
Lakes (10 acres or larger) ............ 14,215
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Advertising campaigns, both regional and national in scope, are planned
and coordinated by the Department of Economic Development. Their pur-
pose is twofold: to make industry aware of the opportunities afforded by
locating in Minnesota, and to attract tourists to the state’s many scenic and
historic wonders.

The effectiveness of the Department’s efforts are measured in various ways,
but most apparent is the constant flood of mail received, asking for infor-
mation about Minnesota. As many as 18,000 inquiries or more may be
mailed to its offices each month.

STATE OF

Minnesota

An enlarged and revitalized Minnesota Department of Economic De-
velopment is playing an important role in promoting Minnesota’s
wealth of industrial capacity and tourist attractions. Specialists in a
wide range of subjects make up an energetic staff of 45 people which
is eager to answer any questions about the state and its natural and
human resources.

The Department operates through four divisions: Industrial De-
velopment, Tourism, Publicity & Promotion, and Research. All are
devoted to the idea that Minnesota is one of the top states in which
to live, work and play. Their activities range from preparing infor-
mation brochures for vacationers to promoting Minnesota’s products
at international expositions. Working on a variety of assignments, the
divisions often combine their talents on a single project.

The Industrial Development division is staffed with experienced,
business-minded professionals backed up by the most comprehen-
sive, up-to-date files available. Whatever problem you have, be it’
financing, marketing, locations or others, an expert is ready and
eager to assist. ‘

If you need a building site, for example, the division can advise
you of hundreds of excellent industrial sites throughout Minnesota.
It also maintains a perpetual inventory of available industrial
buildings.

If you require information about the labor situation, it is equipped
to help with quick, accurate surveys geared to your particular type
of operation. ,

You may be interested in other specific questions related to new
or expanded industry. The Department of Economic Development
has specialists in marketing, community development, finance, world
trade — virtually every phase of industrial development. Its staff will
be happy to meet with you to discuss any aspect of the state, For in-
formation, write to: Department of Economic Development, 57 West
7th Street, St. Paul, Minnesota, 55102. Phone 612-221-6461.

Published for the Minnesota Department of Economic Development by the
Colwell Press in cooperation with the Greater Minneapolis and St. Paul
Area Chambers of Commerce, the Minnesota Chamber of Commerce
Executives and:

Cargill 3M Company

Dain, Kalman & Quail, Inc. Northern Natural Gas Company
Dayton’s, A Division of Dayton Corporation Northern States Power Company

First National Bank of Minneapolis Northwest Orient Airlines

General Mills Northwestern Bell Telephone Company
Gould-National Batteries, Inc. Northwestern National Bank

Great Northern Railway Co. Northwestern National Life Insurance

Green Giant Company Company

Hoerner Waldorf Corporation Northwestern Refining Company
Honeywell Pako Corporation

IBM Corp. The St. Paul Insurance Companies

Investors Diversified Services G. T. Schjeldahl Company

The Iron Mining Industry of Minnesota Theo. Hamm Brewing Co.

Josten’s Univac, Division of Sperry Rand Corp.
KSTP Radio and Television WCCO Radio and Television

The Minneapolis Star and Tribune



Divisions: Industrial Development/ Tourism/ Research /
Publicity and Promotion

An experienced research staff constantly ferrets out any information that can
be of use to new business. The vast stores of valuable facts and figures which
result are available — at no cost— to anyone who needs them.

The Department keeps tabs on statewide industrial development and pro-
vides information on available building sites and existing facilities. Facts such
as local tax structures, labor availability, housing and natural resources are
compiled regularly to provide the prospective mdustrla/lst with whatever he
needs to help make his venture a profitable one..

Of particular interest are the many industrial park areas being
developed in the Twin City area and in other communities.
Frequent visits to these sites by staff members, as well as
continuing contact with the developers, helps provide up-to-
the-minute information for prospective new industry.




State of Minnesota
Department of Economic Development
57 West Seventh Street
St. Paul, Minnesota 55102

MINNESOTA TODAY A great place to live, work and play



