)

2007

B M*L'JrLe *grt

L‘lg‘MlNN ESOTA ZOO

Changing h-l:rw}w.lﬂtl"le wor

. " '_..'




Member households ............... 33,725
Total number of Web visits. ... ... 1,492,342

Education program participants. . .. 321,000

Zoomobile participants. . ............. 49,830
VOIUNLEELS o v v vnene s s o 1,450
Volunteer hours..........cooovun... 90,920
Animal species. ............ o ou .. 445
IRdAS Al animals. . . . ... N 2,449
BIEGSROtie Zoo iy, . . . . . ..
Species Survival Plans ..................
ACTCIEE Ui | . . . . ST
Permanent employees................

Total operating expense. .. ... ... $17

*July 1,2006 through June 30, 2
**Does not include insect colonies
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The Time

1s Now...

To speak on behalf of rare and endangered
animals. To act on behalf of vanishing

habitats. To make a difference.

In our increasingly urbanized and
technologically-advanced society, it’s too
easy to become detached from the natural
world. It is imperative that zoos reconnect
guests to wildlife and wild places and be
leaders in environmental education and

conservation.

The Minnesota Zoo embodies this
imperative. The Zoo’s strategic plan
directs the Zoo to offer state-of-the-art
exhibits, provide excellent animal care,

be a leader in conservation, education and
outreach initiatives, and excel at providing

amazing guest experiences. In the past

year, important achievements brouht_:the

Minnesota Zoo one
step closer to being one

of the top zoos in the nation




3 support of the Zoo’s conservation and educational activities under the

Dear Friends,

The Minnesota Zoo’s promise and potential began to be realized in fiscal year
2007. Strong attendance, improved guest satisfaction, and increased public
visibility signaled widespread positive response to the many changes now
underway at the Zoo. We are pleased to offer this report on the progress
achieved over the past year.

Coming off the success of last year’s Africa: Summer on the Savanna exhibit,
new projects were evident throughout the Zoo. In 2007, the finishing touches
were completed on a remarkably-transformed Minnesota Trail. Home to many of
our guests’ favorite animals, the habitats, educational exhibits and public spaces
of this exhibit (one of the Zoo’s original trails) were completely rebuilt and
repurposed. As the state Zoo of Minnesota, we are proud to now offer a beautiful
and engaging experience showcasing our
state’s wildlife and providing a venue for the
many conservation partners who share our
interest in celebrating and protecting our
natural heritage.

Promising to be even more transformative is
the enormous Russia’s Grizzly Coast

complex and associated Central Plaza project,
now under construction in the center of the
Zoo. These projects will be completed in
June of 2008, and will herald a new era for
our Zoo, setting standards for excellent
animal care, exciting exhibition,

conservation relevance, guest comfort and
fun! Russia’s Grizzly Coast will be the only
exhibit of its kind anywhere, constituting the
single greatest improvement to the Zoo

since our opening in 1978. -
These successes could not have been
achieved without the strong support of our
community: the State of Minnesota provided
significant capital and operating funding; our
members and guests “voted with their feet”
as attendance and total household
memberships grew to record levels; and
corporations, foundations and thousands of
. individuals made charitable donations in

stewardship of the Minnesota Zoo Foundation.

=
The Minnesota Zoo Board and Minnesota Zoo Foundation Board continue to =
work together to guide all of these efforts, as the institution makes great strides
toward becoming a truly great Zoo. We extend our sincerest thanks to all who
have helped in this effort. We invite you to continue to play a role as we move
forward on our path to excellence.

Lee Ehmke Harry Haynsworth
Director/CEO Chair
Minnesota Zoo Minnesota Zoo Board

Zoo Directors’ Letter [ PAGE 5 ]



Thank you for your support,

One of the great strengths of the Minnesota Zoo is that it exemplifies the very
best of a public/private partnership. The Zoo is a state agency that receives
operating support from the State of Minnesota, and the Zoo is the recipient of
more than 2,600 gifts annually from the private sector: corporations, foundations,
and individuals who give gifts to the Minnesota Zoo Foundation.

The Minnesota Zoo Foundation works to secure the private sector’s investment.
Each year, gifts to the Foundation support a myriad of education and conservation
programs, as well as general operations of both the Zoo and the Foundation.

Thanks to our corporate, foundation, and individual partners, the Minnesota Zoo
Foundation helps increase the Zoo’s capacity to connect people to wild animals
and the natural world: educating them about conservation and basic science
concepts and encouraging them to become
more engaged in protecting our world.

In 2007, the Foundation received gifts totaling
$3,985,971, an increase of 53 percent over
2006. We are grateful for this incredible
support from the private sector. These gifts
supported many initiatives, including an
animal behavioral enrichment and training
program, an innovative and action-filled video
game on wolf behavior, an on-line teacher
resource center, as well as renovations to the
Minnesota Trail, expanding the Zoo Safari et
program, and increasing the outreach efforts
of Zoomobile.

The Foundation’s operations underwent
considerable change in 2007. In order to
meet the increased needs of the Zoo as
outlined in its Strategic Plan, the Foundation~
re-organized, hired several new staff members,
and expanded the Board of Trustees. We also
created several new committees of the Board
to ensure that both staff and Trustees are
working together to raise the annual, capital
and endowment funds needed to create one
of America’s truly great zoos. While there is
considerably more work to be done, we are
proud of our accomplishments in 2007, and
we appreciate so much the work of our Board
of Trustees. .

We have laid a strong foundation in 2007, and are poised to help strengthen the. .-
public/private partnership upon which the Zoo relies. We thank our donors and
volunteers who made 2007 such a strong success, and we look forward to our
continuing partnerships in the years ahead.

Melissa Parker Lindsay Susan Grant Palombo

Executive Director, Chair,
Minnesota Zoo Foundation Minnesota Zoo Foundation

[ PAGE 6 ] Foundation Directors’ Letter



exhibits

The Minnesota Zoo is known for building immersive exhibits that take guests

~~ on a journey of wildlife exploration. Naturalistic environments provide
guests a direct experience with animals and their habitats—re-acquainting
them with exotic species, educating them about conservation issues,

and encouraging them to become involved.




A Walk in the Woods

Y K

Excellence in exhibit design is evident in the Zoo’s “new” Minnesota Trail, which opened after a year-long renovation,
led by talented and dedicated members of the Zoo’s staff. This trail has always been a favorite of our guests. Today,
they are treated to a wonderful nature walk through beautiful animal habitats.

A rich assemblage of wildlife exhibits on the Minnesota Trail showcase an amazing transformation of old concrete
corridors into a variety of Minnesota landscapes. The entrance features a warm and woodsy space evocative of a
northern lodge. Inside the lodge, exhibits feature frogs, turtles, and snakes, as well as interpretive programs with live
animal demonstrations. As guests exit the lodge, they encounter playful raccoons on the “back porch.”

The trail continues through a wetland area with views into a beaver pond—above and below the water. Large
windows and ambient sound help guests imagine they are descending under water as they view beavers, lake fish, and
river otters. A northern forest glade features new exhibits of coyotes and Minnesota gray wolves, complete with a den
for children to explore and log cabin viewing areas. Original exhibits for wolverines, pumas, and lynx have been
enhanced. A deck in the treetops offers families the chance to practice spotting and identifying local bird species.

By providing nose-to-nose experiences with Minnesota wildlife, the Zoo encourages guests to recognize that the
region’s animals deserve the same respect and awe as exotic animals from around the world. The trail also encourages
families to continue the exploration by visiting Minnesota’s state parks, national forests, and state wildlife areas.




THE ZOO
SALUTES!

Piper Jaffray

The Minnesota Trail’s new Piper
Jaffray Interpretive Center provides
guests with information on the new
Trail as well as Minnesota state
parks and wildlife areas. It was
made possible by Piper Jaffray
through a corporate gift of
$100,000 which provides critical
funding in support of the Minnesota
Trail’s animals and exhibits.







Connecting
with Wﬂdhfe

The Minnesota Zoo’s diverse animal
collection provides unique
opportunities for people to re-connect
with wildlife and learn about the natural
world. When people connect with
animals, they are more likely to become

engaged and care about important

conservation concerns.




Planning for the Future—Russia’s Grizzly Coast

Part of managing an excellent animal collection is the research, planning, and acquisition for future
exhibits. While the Zoo builds its multi-million dollar exhibit, Russia’s Grizzly Coast, charismatic animals
for this exhibit were acquired in Fiscal Year 2007.

Bears

Last summer, the Zoo acquired three grizzly bear cubs. All three were orphans discovered along coastal
waters and rescued by the Alaska Department of Fish.and Game. A female named “Sadie,” a larger male
named “Haines,” and a male named “Kenai” are at the Alaska Wildlife Conservation Center (AWCC) in
Portage Glacier where they will remain until their exhibit in Minnesota is complete.

Sea Otters

The Minnesota Zoo also has been working with wildlife officials in Alaska to obtain sea otters. Last
summer, a male pup called “Capers” was spotted alone in Kachemak Bay. His mother was found
deceased, and Capers was immediately taken to the Alaska SeaLife Center in Seward. Staff of the Sealife
Center as well as the Shedd Aquarium in Chicago were instrumental in caring for and rehabilitating
young Capers until he was transported to the Minnesota Zoo in December 2006.

[ PAGE 12 ] animals



Animal
Enrichment:
More Than
Just Toys

The Minnesota Zoo
provides a great recreation
opportunity for families of
all ages, but equally
important is making sure
that the Zoo is a great
place for animals, too. A
full-time enrichment and
training coordinator was
hired to develop and
organize programs that
attend to the physical and
psychological welfare of
the animal collection
through behavioral
enrichment.

Many people think
enrichment is about giving
animals things to play
with, but it goes beyond
toys. The overriding goal
of the Zoo’s enrichment
program is to provide
animals with stimulating
environments that allow
them to express a full
range of natural behaviors
similar to their wild
counterparts. A well-
developed enrichment
program meets the needs
of individual animals and
plays a role in the
conservation of
endangered species, too.
Encouraging and
preserving natural
behaviors benefits not
only individual animals but
assists in the “behavioral
fitness” of the entire
population, thereby
increasing the likelihood
of success in captive
breeding and
reintroduction programs.

animnals [PAEE‘E ]







Saving
Endangered |

Species

The Minnesota Zoo is a recognized
and award-winning leader in

local, national, and international
conservation programs. Research
and technical support have led many
efforts to protect and restore wild
populations of endangered species
throughout the world. This year,
we celebrated when our national
symbol was removed from the

U.S. Fish & Wildlife Service
Endangered Species list. After

30 years of protection and recovery,
the bald eagles’ comback is a true
testament

of how

conservation

efforts can make

a difference.
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Bt 200
SALUTES!

“Flint Hills
‘Resources

Flint Hills Resources has been a loyal

Zoo donor since 1989, and in 2007 the
company expanded its support to include
the Zoo Safari program for School District
196. Thanks to this support, District 196’s
third graders received an all-expenses-paid
field trip to the Zoo including
transportation, admission, a monorail ride,
and a 45-minute class.

PAGE 16 ] conservation
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The Ulysses S. Seal

Conservation Grant Program

This grant program is designed to empower Zoo staff to participate in the conservation of endangered species. In 2007,
the program awarded $34,300 to 17 projects in 11 countries. From wolverines in Alaska to fishing cats in Thailand, the
Z00’s conservation dollars are making a difference around the world.




7

2007 Ulysses S. Seal Conservation Grant Program Projects

1. Amur leopard reintroduction

and biodiversity study,
Russian Far East

. Argali sheep and ibex research,

Mongolia

. Bactrian wapiti recovery,

Tajikistan

. Blakiston's fish owl,

Russian Far East

. Blue-throated macaw research,

Brazil

. Canadian lynx research,

Great Lakes, U.S.

7.

10.

11.

{28

Chipangali cheetah project,
Zimbabwe

Cloud forest birds,
Ecuador

Clouded leopard ecology,
Sundaland

Fishing cat conservation,
Thailand

Peregrine falcon monitoring,
Midwest, U.S.

Piping plover recovery project,
Great Lakes, U.S.

aafl&

13

14.

15.

16.

117

. Proyecto Titi (Project Tamarin),
Colombia

Pudu biological corridor,
Chile

Rain forest recovery,
Puerto Rico

Red-crowned crane
environmental education,
Russian Far East

Wolverine tracking,
Alaska, U.S.

conservation
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Educatng

All Generations

The Minnesota Zoo is the largest environmental
learning center in the State of Minnesota. More =5
than one million guests of all ages walk through

our doors and learn about the importance of

wildlife and the habitats that sustain them.
Thousands more are engaged through the Zoo’s
community outreach programs. The Zoo is a

leader in educating all generations about the

importance of saving wildlife and wild places.
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Education
Programs

Year in Review

School Group Programs

* School Field Trips - 94,826
participants (8.2 percent of
enrolled Minnesota students)

* School Special Event Days - 8,232
participants

e Zoo Safari (privately-funded field
trip) - 5,719 participants

e School Overnights - 1,334
participants

Public Programs

e Monorail - 171,189 riders

e Z00 Camp - 2,466 participants
(includes 1,039 preschool)

» Preschool - 1607 participants
(includes 1,039 from Zoo Camp
and 55 from Wild Wonders)

* Zoo Adventures - 584 participants

¢ Public Overnights-1,153
participants

* Scout Classes - 787 participants

Zoomobile Outreach
e Counties visited - 51
e Miles traveled - 30,312
e Number of people reached -
49,830
¢ Total program hours - 562



THE Z0OO
SALUTES!

Hugh Tyndall

Hugh Tyndall, a volunteer with over
4,200 hours dedicated to the Minnesota
Zoo since 1991, has included the Zoo in
his estate plans. The pleasure of
watching people enjoy and learn at the
Zoo, the collegiality of working with Zoo
staff, and his passion for animals have all
led to Tyndall’s years of volunteerism and
giving. He especially enjoys the awe in
faces of children when they see or learn
something new, and says “those moments
are magical” -







Becoming a
Top Attraction

From the beginning, the Minnesota Zoo has
been recognized as a leader in progressive
thinking in zoo design and philosophy. Thirty
million people have walked through our doors,
and guests have come to expect award-winning
exhibits and high-quality family experiences. We
are poised to become one of America’s truly

great Zoos.




A Year
of Great
Events

State-of-the-art exhibits
and unique animal
demonstrations provide a
rich backdrop for events at
the Minnesota Zoo. While
favorites like Farm Babies
and Tropical Beach Party
continue to provide guests
with a special reason to
visit, the goal in 2007 was
to add breadth and depth
to Zoo events, reaching out
to diverse communities.

Responding to the cultural
landscape of our state, the
Zoo introduced Dia de los
Ninos (“Children’s Day”)
which celebrates the rich
heritage of our Latin
American community. On
Memorial Weekend we
saluted our troops with a
special Military Family
Weekend. Evening events
provided guests a chance
to visit the Zoo in intimate
settings such as the
Butterfly Garden and the
Tropics Trail. Families
enjoyed HallZOOween
trick-or-treat activities as a
safe alternative to going
door-to-door.




marketing- &
COMMURICATIONS

Telling Our Story

The Minnesota Zoo has been changing how people see the world since

©1978. Now, more than ever, the Zoo needs to effectively communicate with

citizens regarding the threats facing many species. Amazing exhibits,

I‘I..
progressive educational programs, and notable conservation programs tell _T‘:,r'

_— b

our story—connecting guests with animals and inspiring them to act on

behalf of wildlife.
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What’s the Buzz?

Keeping the Minnesota Zoo “top of mind” is an ongoing process, and our marketing team worked
diligently to promote the many facets of our mission. In collaboration with Minneapolis-based
advertising agency Kerker, the Zoo developed an innovative, multi-media branding campaign. The
final product speaks loudly to one of the main reasons zoos exist, asking viewers “when was the
last time you saw a real tiger?” Other communication vehicles echoed this sentiment, enticing
people to visit the Zoo.

An interactive media kit was created for the opening of the Minnesota Trail featuring video and
audio clips; exhibit, animal and conservation information; photos; logos; and artwork. The press
kit, combined with special opening events and a compelling new experience, garnered publicity
from media outlets across the region.

Measuring Success

Although measuring media success is difficult, the Zoo calculated the value of broadcast stories
throughout the year. The total publicity value of TV segments for fiscal year 2007 totaled more

than $1.7 million. One story in particular was aired on 36 national stations with a total Nielson
audience of 7,987,748 and a calculated publicity value of $93,225.

Making National News

The Minnesota Zoo coordinated with broadcast and print affiliates from Alaska, the West Coast,
and throughout the Midwest as the Zoo obtained several orphan animals for the future Russia’s
Grizzly Coast exhibit. Sea otter pup “Capers” generated national press as he traveled from the
Alaska SealLife Center, to the Shedd Aquarium in Chicago, to Minnesota. Director and CEO Lee e b
Ehmke traveled to Alaska in March 2007 with KARE 11's Minnesota Bound to visit the Zoo's
future grizzly bears.

In the southwest, the Zoo’s long-time participation in the Mexican Wolf Recovery Program made
international news as a female wolf born and raised at the Minnesota Zoo was paired with a male
and released with their two pups in the Blue Mountains of Arizona.

Building Relationshi
g onships
The Minnesota Zoo excels in building relationships and creating partnerships. In 2007, more than
90 percent of the stories pitched to local media were chosen and aired. Educational segments
featured the Zoo’s diverse animal collection and conservation efforts. Human interest stories
showcased community efforts and volunteer programs. Weekly TV segments kept the Zoo in
people’s living rooms on a regular basis. Longer, in-depth segments told behind-the-scenes stories

including conservation efforts, animal procedures, and the elaborate “making of an exhibit”
renovations to the Minnesota Trail.

marketing & communications [ PAGE 29 ]






Detining

a Vision

The vision to become one of America’s premiere
Z00s requires an ambitious plan to significantly
increase contributed income. In order to meet ..
the objectives of the Zoo’s Strategic Plan, the
Minnesota Zoo Foundation has set a goal to raise
more than $80 million over the next five years

for annual operating support, new conservation

and education programs, capital projects, and

the endowment. This goal is ambitious, but it is

imperative that we garner direct support for the

Zoo and for endangered species everywhere.




Beastly Ball
2007

In celebration of the opening of
the newly-renovated Minnesota
Trail, the theme of the 2007
Beastly Ball was “Minnesota
Naturally” More than 500 people
attended the sold-out event,
including the Ball’s Honorary
Chair and National Geographic
photographer Jim Brandenburg
and his wife Judy. New this year
was “Fishing at Lake Tiffany,”
where guests dropped their lines
Pictured above: Lee Ebmke, i for Tiffany treasures, and an

Todd and Linda Watchmaker: online auction that provided

: . . guests a “virtual” way to support
Lefe Melissa Pareer Lindsay, the Ball. It was a record-breaking
- and Jim Brandenburg.

year thanks to the 2007 Chair

Below: Sherry Ann and Ned | Lisa McGinn; she and her
Dayton, Lisa McGinn. committee, with the help of Zoo
volunteers and staff, raised more
than $411,000 for the Zoo.

1 \
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THE ZO0O
SALUTES!

Donald Weesner Foundation

More than 1,300 school children from 10 Twin Cities’ metro schools visited the Minnesota Zoo in FY 2007, thanks
to an $8,000 gift from the Yellow Bus Fund, a project of the Donald Weesner Foundation. The Yellow Bus Fund
provides transportation funding to those schools that might not otherwise be able to afford a Zoo field trip.
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Thank you.

We gratefully acknowledge and thank the following individuals, corporations, foundations,

and government agencies that made gifts of $500 or more to the Minnesota Zoo

Foundation from July 1, 2006 through June 30, 2007. Due to space limitations, we are

unable to list the more than 2,600 additional donors who made gifts to the Foundation
in 2007. Your gifts make our work possible.

Every effort is made to ensure the accuracy of our records. If our report contains errors or omissions,
please contact us at 952.431.9237 and we will extend our apologies and correct our records.




THEZ0O0
SALUTES!

Cargill

You probably don’t think about
the salt needed to maintain all of
the Zoo’s marine aquariums, but
Cargill does. This year, in addition
to a significant cash donation,
Cargill provided 50 tons of salt as
an in-kind donation to the Zoo.
“Community involvement is
integral to Cargill’s success and its
role as a corporate citizen,” states
Kayla Yang, senior program officer
for public affairs. In particular,
Cargill favors the Zoo’s leadership
in environmental education and
preserving natural resources.
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THE ZOO
SALUTES!

Ralph
Weischelbaum,
DVM

Dr. Ralph Weischelbaum donates his
services as a diagnostic imaging
specialist. He performs ultrasounds
and occasionally interprets
radiographs on many of our animals.
Recently he performed ultrasounds
on one of our dolphins, a tawny
frogmouth, a stingray, and a sea
turtle.
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T B Z IS
SALUTES!

The Hedlund Family

Connecting children with nature and animals
is a priority for Annica and Thomas Hedlund.
That’s why they became Friends of the
Minnesota Zoo. Together, with their son
... Mattias and the twins Sofia and Marcus
(pictured right), they have enjoyed behind-
the-scene tours and other unique
opportunities. The Hedlunds also like the
Z00’s Animal Sponsorship program which
allows them to help the Zoo throughout the
year while establishing a tradition of giving
with their kids. “It should be second nature
Ly, help others,” states Thomas Hedlund.




THE ZOO
SALUTES!

David and Patricia Boenigk

In 1999, David and Patricia Boenigk (pictured right with son
Nicholas) established the Matthew James Boenigk Endowment
fund in memory of their son, who died at age 11. “An
endowment lives on in perpetuity, so it is a wonderful way
to keep Matthew’s memory alive...he is still making a
difference in the world,” states Patricia Boenigk. The
endowment provides ongoing operating support for the
marine exhibits at the Zoo.




THE 200
SALUTES!

Medtronic
Foundation

Since 1993, the Medtronic
Foundation has supported the
Minnesota Zoo and its efforts to
reach socio-economically
disadvantaged and ethnically-
diverse students. Medtronic’s gift
helped students participate in the
Zoo Mentor Program, which gives
inner-city Minneapolis and

St. Paul students the opportunity
to explore applied science and

=[5 =" €onservation careers.
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Promusing Fiscal Responslblhty

The Minnesota Zoo serves many communities and earns widespread ;

support from multiple sources. In fiscal year 2007, the Zoo received 38 percent of
its funding from state appropriations; 55 percent came from earned revenue such as
admissions, memberships, education programs, evening events, and other

activities; and 7 percent of the Zoo’s income resulted from contributions. These e j
funding sources allow the Zoo to hire and retain a great staff; purchase food, anf& .
materials needed to support a healthy and dynamic animal 4
collection; and obtain supplies, services, and utilities needed to build,

maintain, and repair Zoo facilities and equipment.




Minnesota
Zoological Garden

Fiscal Year 2007
Statement of Revenue and Expenses for the Year Ending June 30, 2007, unaudited

Revenues

State Appropriation .......... $6,574,000

AL O0ISSIORS S 7 S SRS o 3,505,302

IS IOVT D) Wt o0 55 Sro s A 0 6 % o 2,498,044

COREbYGONST S=" 7! T - e 1,175,690

FOOAISCRVICEN P s s 646,490

Education=s=.m—r—rr=rmrrmrrres 563,875

Parkinge. & o e et 512,968

Monorail . . . . e —— 401,961

GHETES TOT.C w0 waiets o e 287,158

GONCERISH .8, e e o i 219,289

EVEnin SiEVENTS Eii  easesi o o 193,254

Zoomobile. 55 St e S 98,683

@Fher” Mrs==a | s == = 455,708 R

$17,132,422 cverue
. W Stare Appropriation

Operatng Expenses -

H 5 2P, M Admissions

Salaries and Fringe Benefits ..$12,017,259 -

Supplies and Materials . . ... .. .. 1,394,573 B Membersh iIp

Utilities . .. .. S 1,365,471 Contribu tiDnEfGiftE.-"'GIﬂﬂtﬁ

Purchased Serviees———i—r—mr== 730,553 -

Othet” 3o it T L 1,554,923 B Educanion Programs

$17,062,778 W Cther

Capital Disbursements
Funded from Operations

Equipment Purchases . .......... 125,303

Equipment Lease Purchase . . ... ... 81,869

Roof Repair Debt Service . ........ 44,448

Energy Improvement Debt . . ... ... 255712

Building Improvements .......... PRIV, EXP 61156 S

$310,707 : :
“ M Salaries/Benefits
. M Supplies and Matenals

Total Operating Expenses PP

Utihties
B Contracted Services
B Other

and Capital Funded from
Operations

$17,373,485

minnesota zoological garden financial information [ PAGE 41 ]
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Minnesota

700 Foundation

Fiscal Year 2007

Statement of Revenue and Expenses for the Year Ending June 30, 2007, unaudited

Income
Individualsgs." 5. . . === $2,016,794
COrpoTationSHiteT = 1L 689,355
RotmMdafionsseamess - SF8 s e 119,925
Groups and Organizations . ....... 88,143
GovernnrenT= s = = oo U 524,353
T — i 452,390
[Ty 0 T R 95,011
$3,985,971
Expenses
GraNtSIOMEIZO0 | Fi e =Sy 1,197,802
Other Grantsi=— et o T rrme 296,867
Program Expenses ............. 306,305
Event Expenses ................ 45,716
General Operations . ........... 580,641
$2,427,331

*includes inkind donations
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Income

B Individuals

B Corporations

O Foundations

B Groups & Organizations
B Government

W Events

W Other

Fxpenses

B Grants to the Zoo®
B Other Grants

= Program Expenses
M Event Expenses

B General Operations
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& Foundation

Sta
Zoo Staff

Peggy Adelmann
Erin Albrecht
Anne-Marie Alden
Karla Anderson
Rhonda Andreen
Richard Andres
Don Appel

Judy Armstrong
Deb Arndt

Melissa Babich
Gene Barthel

Ralph Bauman
Lindsey Beach
Trent Beard

Jenny Beem

Sandy Belden

Ginny Bender

Ann Benusa

Jon Bernier

Jim Biesinger

Becky Bishop
Cyndy Bjork-Groebner
Francis Blaha
Justine Bock-Jacobson
Steve Boyd-Smith
Connie Braziel

Tara Breckenheimer
Roger Broz

Robin Budd

Karen Burdick
Wendy Buser

Chris Carlson
Martha Caron

Kim Chmielewski
Steve Christenson
Patti Clark

Delaina Clemetson
Neil Cole
Christine Collins
Sheri White Commers
Beth Conant
Bruce Connolly
Rick Conrad
Donnie Crook
Dave Cruz

Carlos Damian
Pam DeCorsey
Dawn Devens
Ace Dilly

Melissa Dobmeier
Ken Donovan
Becky Duchild
Amber Dunaway
Lucinda Edwards

Lee Ehmke
Jessica Eide
Laura Emmer
Lars Erdahl
Steve Estebo
Oran Evans

Mary Jo Fagre
Jackie Fallon
Matt Feil

Tony Fisher
Whitney Fleck
Sharon Foster
Jason Frederick
Scot Freeman
Diane Fusco

Mike Gardner
Ray Gehrke
Brad Geiszler
Bryce Gerber
Sue Gergen
Becky Gervais
Bill Glenz

Josh Golembeck
Lisa Gonsalez
Gina Goralski
Mel Grovenburg
Laura Gudim
Erik Gulsvig
Crystal Gunderson
Jim Hall
Krystyna Harrod
Adele Hebl
Eunice Heimann
Randy Heinz
Tom Hemish
Kevin Henderson
Ken Henne

Jeff Higgins

Tim Hill

Tony Hilsgen
Jennifer Holt
Gerry Holzer
Michelle Housenga
Ben Hubred
Karen Humber
Joan Hutter

Tim Ingram
Marvin Jeffries
Debbie Johnson
Kirk Johnson
Greg Jorgensen
Tim Judy

Mike Karich
Julie Ketterling
Chris Kline
Mike Koslowski
Sandy Koslowski
Kalu Kothari
Tristi Kringle
Perry LaBelle
Jennifer Lacey
Jay Lagoon
Chris Lanphear

Heather LaRock
Al LeFebvre
Ross Lehne
Randy Lembrick
Kelly Lessard
Rosalyn Lindberg-Lakso
Anita Litwitz
Janice Liukonen
Kam Livingston
Janet Long
Doug Ludemann
Kelly Luikart

Allan Maguire

Jan Mainz

Caitlin Mansfield
Viviana Martinez
Bill McElmury
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