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WHEREAS: Mall.h.eti.ng fI.e6.eM.c.li, in pe1L6on, by mcul 011. by :telephone, glveo alt c.onownVU> an 

oppon;tw,i,Uy :to voi.c.e. thw opini.ono; and 

WHEREAS: Mall.h.e.:tln.g fI.eA edit.ch oi.Jzmo· and in:te11.vie.r1Je.Ji6 . aCJWh:h :the 1>.:tate o 6 Minne-6 o:ta. Me. c.o ndu.c;t[nE 

piall.k.e.:tlng fI.e.he.aJLc.li .oUfI.vey-6 locail..y and nati.ona-Uy tlvr.oughou.:t .:the yeaA; a.nd 

WHEREAS: 1:t ,U de1,1Jt.e.d .:to J.ie.:t a&ide a week. .:to ·a.c.c.en:t :the. JWle maJz.ke.ting 11.eoeMc.h play.o ,i.n. :the 

n.a.-t<.on'.s ma.tch.etplac.e. and :the. ·e.c.onomy 06 :the. .S:tate. o{J M.lnn.e1,o.ta.; 

NOW, THEREFOR'/:, 1, Rudy Pe11.pic.h1 90 veJr.nOfI. o 6 the. State. o 6 .Minneo o:ta_, do he.Jz.e.by p!W cla.lm the. we.e.k. 

o 6 Apm 18 :thlwug h Aplli..£.. 2 4, 1 q 8'3, to be 

MARKETING RESEARCH WEEK 

'l ln JiUnneoota._, and w,_ge. alt Jz.e5-i.de.n..t6 .:to 6eel 6tr.e.e. .:to hpe.ak. out w le.:t ma.nu6ac.:tuJl.e.Jll> and 

a adveJtt.lobl.g _aginc.leli fmow'·ex.a.ctty wha.:t :they :thi.nk. abou.:t .:the. ptwdu.ct.o and he.tr.vie.el, .:the.y Uhe.. 
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