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Our mission is to strengthen food
access and build healthy communities
with a vision that every community in our

region is food secure. We serve people in our region, in our region,

experiencing hu.nger in 14 counties in 68,460 20,260

southeastern Minnesota and western

i . people are food kids are food
Wisconsin through a network of over 100 insecure hsecure
food shelves, pantries and programs. map.feedingamerica.org
Channel One Programs
Food Bank Food Shelf
Warehouse and food distribution Food for people facing
center serving 14 counties food insecurity in Olmsted County
Kitchen Coalition | Mobile Pantries
Public/private partnership that Drive-through food distribution in rural
provides prepared meals using communities and areas with limited
donated food to those facing access to food and programs

hunger in our community
Commodity Supplemental Food

Mobile Markets Program (CSFP)

Food shelf experience at areas Supplemental boxes of USDA
of high identified need for people nutritious food to improve the
who encounter transportation health of seniors in need

barriers
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supported distributed volunteers donated
391,295 18,862,674 13,988
household visits to pounds of food to hours in our
partner food shelves those facing food Food Bank and
in our region insecurity in our onsite Food Shelf

region



Increased Need for Channel One’s Programs

Channel One Food Shelf Household Visits

Household Visits at Channel One Food Shelf
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Since 2023 household visits at the Channel One Food Shelf increased by 40%, and in 2025 the
food shelf continues to support an average of nearly 10,000 shopping visits every month.

Channel One Food Bank Regional Household Visits

Household Visits in Channel One’s Region
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Food shelf visits in the region continue to be higher in 2025, mirroring state and national trends. Since
2023 household visits in the Channel One service area increased by 32%.
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Food Sourcing Challenges
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In 2024, Channel One distributed nearly 18.9 million pounds of food across our region, a 35% increase
from 2023. However, in recent months food donations from government, corporations, and national
donors have dropped sharply, resulting in 20% less food distributed per month and a drastic decline in
the amount of food each household is receiving. The need for food continues to rise, but reduced food
donations are making it increasingly difficult to provide the amount of food our region requires.
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Reductions in nearly every donated food category means that Channel One is faced with purchasing
more food to make up for the missing food. The only increase in this category comes from retail rescue
which Channel One has put a lot of intentional and innovative efforts towards.

Chognel Olne

egiona

.’1 Food ::-
Bank

131 35th Street SE, Rochester, MN 55904-5514
507-287-2350 e HelpingFeedPeople.org




