
 

 

 

 

March 14, 2024 

Senator Matt Klein 
Minnesota State Senate 
100 Rev. Dr. Martin Luther King Jr. Blvd. 
Saint Paul, MN 55155 
 

Re: Senate File 3537 

Dear Chair Klein and Members of the Senate Commerce and Consumer Protection Committee,  

The Minnesota Cable Communications Association (MCCA) represents cable companies who are proud 
to serve residents of Minnesota in every corner of the state, from Sjoberg’s in Thief River Falls, SCI in 
Hinckley to Midco in Fairmont.  Collectively, MN cable companies provide high-speed, reliable 
broadband connections to over 1.5 million residents in the metro, suburbs and rural Minnesota. Our 
members employ over 4,400 Minnesotans and have invested over $1B of private capital in their 
networks since 2011, expanding internet access and increasing speeds across the state. MCCA member 
companies are also proud to partner with the Office of Broadband Development through the Border-to-
Border Program that has a long-standing history of engaging stakeholders on all sides to connect 
thousands of Minnesotan’s to a high-speed, reliable, broadband connection. 
 
We appreciate the opportunity today to share our concerns with SF 3537. We respectfully request that 
the bill include amendments for businesses like ours that are already covered by price disclosure and 
truth-in-billing requirements under federal laws and regulations. Our members provide internet, 
multichannel video, voice, mobile, and home security services and create and stream TV programming. 
Their services include multiple tiers and/or multiple lines of services.  
 
As providers of multichannel video service, our members must comply with the federal Television 
Viewer Protection Act (“TVPA”), which requires disclosure at the point of sale of a comprehensive list of 
fees, charges, and government-imposed taxes and reflects Congress’s determination that disclosure of 
the all-in price at the point of sale ensures that consumers are fully informed and do not “face 
unexpected and confusing fees when purchasing video programming.” Within 24 hours of entering into 
a contract, the provider must also send the consumer this same information by email, online link, or 
comparable means (i.e., a second disclosure). Consumers must be provided with the opportunity to 
cancel their contract with no penalties within 24 hours of receiving that information. The TVPA also 
requires electronic bills to include information about charges and fees, the termination date of any 
promotional discount, and the termination date of the contract. MCCA members have implemented 
various measures to comply with the TVPA mandates, including detailed all-in pricing disclosures during 
the point-of-sale process for new customers. 
 



 

 

 
Last year, the Federal Communications Commission (FCC) adopted rules implementing broadband 
“nutrition” labeling to help consumers make informed choices when selecting internet services. By April 
10, 2024, providers must display clear and easy-to understand labels at the point of sale that includes 
detailed information regarding costs and fees, introductory rates, broadband speeds and additional 
information like privacy policies. Included at the end of this letter is an example of what this will look 
like. In addition, the FTC, or Federal Trade Commission, has also proposed rules prohibiting bogus and 
junk fees.  
 
In addition, we have concerns that the bill does not take into account situations in which a consumer’s 
physical location cannot be determined prior to sale or checkout. An example of this would be when a 
provider delivers access to a local news channel, sports channel or other local affiliate such as ABC, CBS, 
FOX or NBC. Fees to deliver these area-specific channels can vary depending on where a consumer lives 
and what channels they choose to subscribe to is not always known at the point of advertisement or 
display. 
 
The FCC’s broadband label rules, the TVPA, and other federal cable regulations provide legally binding 
assurances that internet and multichannel video customers receive upfront disclosures regarding the 
price of service, as well as any discounts and fees. The bill should contain an exemption for industries 
already under federal regulation with respect to advertising, offer, and display of mandatory junk fees. 
MCCA members appreciate the opportunity to share our concerns and would ask that the author and 
committee consider language that could clarify these issues and not risk confusion or duplication with 
soon to be enacted federal law.  
 

Sincerely, 

 

Melissa Wolf 

Executive Director, Minnesota Cable Communications Association 

 



 

 

 


