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Art
Festivals

Food

Crafts Music Cultural Malls



• Infused with Cultural Assets
• Offering a Unique Experience to 

the Visitor
• Builds wealth for the owner
• Cultural Placemaking

Characteristics



60 percent more 
than others

$171 billion 
US Market

Offers a Global Experience for 
Visitors & Diverse Employees

https://buff.ly/3yX8ChX



Friendship Garden

Midtown Plaza

Global Center

AICHO

International Mall

International Plaza

India Palace

Panaderia Mi Tierra

Makwa CoffeeAsia Mall El Patron



El Tequila

Sanchez Burrito

Mazatlan

Fiesta Mexicana

International Mall

Krewes

Owamni

Plaza Jalisco

Rondo 1st of Thai El Loro









Will the World See themselves 

in Minnesota?
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